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This is a new kind of training, offered you 
by one of the oldest and most able specialist- 
schools, established a quarter century ago 
Among successful STC students are the authors 
of current best sellers, ‘‘Gus, the Great’ by 
Thomas Duncan, “Step Down, Elder Brother” 
by Josephina Niggli, and ‘‘Willow Hill’ by 
Phyllis Whitney, winner of the $3500 Youth 
Today award. 

Free test of your ability to see if you qualify 
for this superior training. Use the coupon 
below. 


THE SIMPLIFIED TRAINING COURSE 


1835 Champa Street Denver 2, Colorado 


Please send me free booklet “The Way Past the 
ee oll and coupon for free analysis of one of my 


NAME 


FULL ADDRESS. 


“The future belongs .to those who prepare for it now.” 


MAREN ELWOOD 


Author’s representative, literary collaborator. 


Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY, 
published by Houghton, Mifflin, recommended by the 
Book-of-the-Month Club, and that latest book, 
WRITE THE SHORT SHORT. 


FICTION 

RADIO 

ENGLISH 

JOURNALISM 

HOW TO STUDY 

PUBLIC SPEAKING 
HUMOR & GAG WRITING 
PROB. OF THE PROF. WRITER 
MYSTERY & DETECTIVE 
ARTICLE G FEATURE 
ADVERTISING 

PUBLICITY 

NEWSPAPER 

JUVENILE 

SCREEN 


(Approved for Veterans, also non-quota 
Foreign Students) 


Established in 1923 


Study by mail. Studio lectures. Individual manuscript 
criticism. . . Personal, directed writing. For in- 
formation write: 


MAREN ELWOOD, Agent 
6001 Santa Monica Blvd. Hollywood 38, Calif. 


PROFESSIONAL 
TRAINING 
FOR 
WRITERS 


Your Magazine Material 
Or Book Manuscripts 


persistently presented to the most suitabfe markets 
will bring you those checks you've been trying to zet. 


Beginners or established writers save time spent in 
mailing and remailing manuscripts. The discourage- 
ment of a few rejections is eliminated. 


Do you realize the advantages of having an agent 
strategically located in relation to more than 400 
editorial checkbooks? | have this advantage (as shown 
on my unique map, sent to you upon request.) 
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both helpful and inspiring. 
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analyses are concrete. | sure could stand 
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MOSTLY PERSONAL 


By MARGARET A. BARTLETT, Publisher 


HER publisher, Simon & Shus- 
ter, tells us that the “Z’ that 
stands between the first and last 
names of Laura Hobson, whose 
picture appears on our cover this 
month, is for Zametkin. It was 
her maiden name. Though born 
in New York, Mrs. Hobson grew 
up on Long Island, claims she is 
not a “city child.” 

After graduating from Cornell, 
she went to work in an advertis- 
ing agency. Then came a brief 
interlude as a reporter on the 
old New York Evening Post, and another advertising 
job with a Fifth Avenue department store. Begin- 
ning in 1934, she wrote promotion for Time, Life. 
and Fortune, but in 1940, when she was Promotion 
Director of Time, she resigned to write. Her stories 
appeared in Collter’s, Ladies’ Home Journal, Me- 
Call's, and other magazines. 

“The Trespassers’’, her first novel, was published 
in 1943. Then she started work on “Gentlemen's 
Agreement,” a novel dealing with anti-Semitism. 
When the manuscript was half finished, Arthur Gor- 
don of Cosmopolitan bought the serial rights. When 
the novel was still in galleys, Darryl F. Zanuck 
bought the film rights for Twentieth Century Fox 
for his personal production of 1947. It was the 
August selection of the Doubleday Dollar Book Club. 

For writers there is special interest in the open- 
ing account of the feature writer who, assigned the 
task of writing a series of articles on anti-Semitism, 
searches for a new slant for the articles, some effec- 
tive approach that would instantly catch public in- 
terest. He found the effective presentation by “turn- 
ing Jew” himself and writing a first-person account 
of his experiences, the petty insults to which he had 
to submit, the changed attitude of friends, etc. 

Mrs. Hobson has handled the difficult subject well. 

AA 


Tom Bailey was born Seth Tilman Bailey. His let- 
terheads read Seth Bailey. He frequently signs his 
letters Tom Bailey. The last name generally by- 
lines his fact-crime stories, though he tells in his 
article ‘Facts About Fact-Crime Writing,’’ that once 
four stories appeared in True Detective under four 
different names, each of which stood for Tom (or was 
it Seth?) Bailey. The full name is reserved for his 
fiction tales. The you-ought-to-be-in-the movies 
photo that accompanies was taken by Western Ways 
in connection with the announcement last spring that 
Sam White, Hollywood producer, would film Bailey’s 
sory, “The Baron of Arizona.’ The picture was to 
be made at the RKO studios in Mexico City, with 
locale scenes to be shot in Arizona, where the story 


was laid. 
AaAA 
Violet M. Roberts’ “Have You Tried a Budget?’ 
brings back old memories of John on a New Year's 
day back in our farm-juvenile-popular science era, 
sitting at the kitchen table, with figures on scraps 
of paper -all around him, and our just-past year’s 


Margaret A. 
Bartlett 


returns before him, working on just such a budget, 
talking his thoughts to me as I stepped over cats 
and babies in an endeavor to prepare dinner. “How 
about $75 for you, dear, from Nebraska Farmer? 1 
believe I can hit Successful Farming for $150. And 
what do you think about Farm Journal?” 1 doubt if 
either one of us ever looked at that budget after it 
was compiled, but we did carry the objective in our 
minds throughout the year. 
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Raymond MacKendree has appeared before in 
A, & J. (‘Building Stories,’ November, 1946, and 
“If You Don’t Have Conflict,’ September, 1947) 
and both times his articles have had good reader re- 
sponse. Mr. MacKendree’s home is in Thomasville, 
Ga. . . . Roger Sherman Hoar covers a good point in 
his legal article, “Copying From Copiers.” . . . Sorry 
not to complete the list of English, Scottish and Irish 
Markets in this issue, but it didn’t seem advisable to 
devote two more pages of space to these markets in 
an issue already heavy with market information. . . . 
Have you noticed on the cover that we have gone 
up to 25 cents for a single copy? We still hope 
prompt and heavy renewals such as we have had the 
past year will enable us to keep the subscription 
price at the same low $2 a year, $3 for two years. 
But costs of production are terrific! 

We hope a lot of New York editors will read this 
issue—and read Art Carhart’s ‘Letter to Ed.” We 
don’t usually run blow-off articles, but Art's manu- 
script arrived right after we had read complaints of 
similar treatment from several other writers. We 
were in an accepting mood! 

AAA 


Really Personal—My eight delightful days with 
Forrest, Ruth, and Sonny (not to mention Troubles, 
the dog, Su Ching Tai, the blue-eyed, cross-eyed pure 
Siamese cat, Tiger, the common cat chased from every 
room by Princess Su, and the assortment of zebra 
finches, goldfish and the one small bantam pullet) 
in San Carlos, California, were almost at an end. I 
had said good-bye to Margaret, who was returning 
to Berkeley. Ruth had just brought home from town 
a box of candy for me to take on the plane early 
the next morning, and I was warming up before a 
wall register in the living room (1 beg pardon, 
California!) when a little rug I was standing on 
slipped. One minute I was laughing gayly with my 
young grandson; seconds later I was sitting straight 
up on the floor, surveying a hand at sharp right 
angle to my arm with tiny ridges protruding all 
around. “I guess,” I said to the startled young folks, 
“Mother has broken her wrist.” | 

Consequently I was delayed three days in getting 
home. Three days later I had to go to the hospital 
to have the bones reset.. A new cast was put on, and 
my uncommonly small fingers were stretched and tied 
to rubber bands attached to a heavy wire frame—a 
traction splint. 

The pain at first was excrutiating, later settling 
down to a dull ache, and the weight of the heavy 
cast has greatly wearied me. But what fun I've had 
trying to do everything one-handed! I learned to do 
so many things—such as washing my right hand 

(Continued on Page 28) 
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FACTS ABOUT 
FACT-CRIME WRITING 


By TOM BAILEY 


DID you ever think of quit- 
ting your job to become a 
writer—a_ successful writer— 
and live in the country, away 
from the maddening, every-day 
humdrum of your detestable 
surroundings? Of course you 
have, and who hasn’t—anyone, 
that is, who has an urge to 
write? 

That ambition dogged my 
heels for years before I sum- 
moned sufficient courage to 
break away from my newspa- 
per job and settle down to 
writing for magazines. I had 
dreamed of living by a lake, a remote lake, far 
away from the hum of a busy metropolitan news- 
paper office and slave-driving city editors. 

Finally I did it. I quit my job as a top rewrite 
man on the Chicago American (now the Herald- 
American) and moved to a lake in the country. My 
wife had to hock her A. T. & T. stock in order 
to buy furniture for a leased house. When we 
were all set up, we had about $300 left to see us 
through until the first check came in. 

That was in 1938; In 1939 I more than doubled 
my newspaper salary. In 1940 I tripled it. My 
income has been soaring ever since. 

How did I do it? It would hardly be fair to say 
that I accomplished this with no previous experi- 
ence or training. I had had better than 20 years in 
newspaper offices all over the country, and I had 
sold stories while working at my newspaper job. 
But never enough to guarantee a good living. Quit- 
ting my rewrite job was a chance I took—a gamble 
on the future. And it worked. 

I had successfully written fiction back in 1927, 
'28, '29, and '30. Then came the depression and the 
mags I sold to folded. In 1935 I found myself 
starving in New York’s Greenwich Village while 
I wrote the great American novel. This masterpiece, 
incidentally, lies in a drawer today, still unfinished. 

Late in 1935 I called on George Scullin, then 
editor of True, a struggling fact mag still in its 
swaddling clothes but now True, The Man’s Maga- 
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zine with a million circulation. George said he 
needed some fact-crime stories badly. I went over 
to New Jersey and dug up one for him, from a 
police chief. It was my first murder story. George 
bought it, and it started me off in the fact-crime 
field. Intermittently thereafter while working on the 
Sun-Telly in Pittsburgh and the Chicago American, 
I dug up more murder yarns and sold them to Len 
Diegre of Startling and John Shuttleworth of. Tre 
Detective. 1 also continued to sell occasionally to 
Dell's. But never in the quantity that would justify 
my trying to make a living at it. Not until I quit 
the American and entered upon the great Adven- 
ture, which I think is every newspaperman’s dream. 

It's hard to quit an $85-a-week job, and I think 
that is one of the principal reasons why so many 
newspaper men who can write, but never find time 
to write successfully, stay in the old rut. 

I think my success can be attributed to the fact 
I had nerve enough to make the break. Having 
gambled everything on success, I simply had _ to 
succeed. That, coupled with my sense of drama, 
and my ability to organize a yarn, put the thing 
over. 

From 1938 to 1943 inclusive I sold to John 
Shuttleworth of True Detect#ve 143 murder yarns: 
I sold during the same period 87 to Len Diegre, of 
Startling; 95 to True; 82 to Dell's, and to other 
magazines 23, for a total of 430. Which means that 
I wrote and sold on an average of six a month, or 
one and a half yarns a week. 

In 1943 I graduated into the novelette field, al- 
though I have continued the shorts. Since 1943 I 
have written some 35 book-lengthers of 20,000 
words, laid in the Southwest. Most of these have 
appeared in True, the Man’s Magazine, which pays 
top rates. I also have hit other slicks occasionally, 
including Liberty, Collier's and the Reader's Digest. 
All told, I have sold since 1938 better than 700 
yarns of both fact and fiction, which means I have 
throughout that time maintained my average of 70 
pieces a year. 


But this pace cannot be kept up, nor do I want 
to keep it up. With the quantity declining, the 
quality is better, which means more money for less 
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wordage, and that is what every writer strives for. 

According to one New York agency, I have writ- 
ten more factual murder stories than any other man 
living, if that is anything to crow about. 

How did I go about it? It’s simple, and if you're 
thinking of going into the fact-crime field, let me 
tell you what I did. 

Fact-crime yarns must be taken from the records, 
and authentic photographs must be obtained of the 
principles involved. You can’t get to first base by 
merely walking into a police chief or sheriff and 
saying, “Hi, Charlie! I’ve come to get a murder 
story from you,’ because like as not Charlie hasn't 
had a murder to contend with in years, and if he had 
one recently it’s a hundred to one shot that it’s 
already been written, if it was any good. 

My wife and I traveled week after week by car 
from one county to the next in Wisconsin, working 
in just that manner. It so happened that Wisconsin 
had hardly been touched by other writers and we did 
right well, but later we found other states not so 
profitable. We got a few stories, but not enough. 

We had found, when we did run across a yarn, 
that we had to go back to the old newspaper files 
to get the details, for sheriffs and policemen, like 
most of us, are forgetful. The best record of a 
murder story is that recorded day by day, from the 
time the body is discovered until the noose is 
fitted about the perpetrator’s neck by the reporters 
on the job. 

So we began reading old newspaper files. We'd 
drive into a large city, whose newspaper covered 
a wide field, and arrange at the city library to go 
through the newspaper files from about 1895 on. 
My wife would start with the January, 1895, file, and 
I with about the January, 1914, file. By the time 
she had read up to 1914 I'd fiinished with the cur- 
rent file. 

On the job when the library opened in the 
morning, we'd read throughout the day, going from 
page to page, our eyes alert for headlines. Say this 
headline bobbed up: ‘‘Body Found in Culvert.” I 
made a brief note as to when the body was found. 
Turning the pages I picked up other mention of the 
case. ‘Body in Culvert Identified.” Next perhaps 
would be the arrest of the perpetrator. It might turn 
out that the guy was arrested too soon, that he was 
the only suspect in the case and it was obvious from 
the outset that he ‘‘done’”’ it. If so, I passed it up. Not 
enough suspense. Lack of drama. No detective work. 
In other words, not good enough. 

But while turning the pages in pursuit of this 
story I would like as not come across another. This 
one might drag along for weeks before an arrest 
was made. It had everything—mystery, suspense, 
good detective work. A perfect wow of a yarn, one 
you could go to town on. I would then go back 
over the whole thing and make copious notes, as 
to how the dead girl looked when she disappeared, 
what friends she had, and everything about her. I 
made notes of all that was pertinent to the story, and 
then I turned to the accounts of the trial. From the 
testimony of the officers I could determine how the 
clue leading to the arrest was develored and followed 
to a successful conclusion; there likely is, in these 
stories that drag out, more than one suspect, which 
is good, because you can keep the reader guessing, 
likewise the editor. For this reason, you must weave 
into the story a real plot, so that when the real culprit 
is discovered it comes as something of a shock to the 
reader. It's hard to fool the editor because from long 
experience he can see ahead and guess what’s coming. 
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“The editors are here—Shall I have them wait?” 


but if you disguise the trend enough he'll see the 
value of the story, because he, even though a hard- 
headed old coot, can understand that not all the 
readers will see as far into the mystery as he does. 
If your story has sufficient suspense to keep old 
Blood-and-Guts himself guessing, then the moment 
you mail it you can go right out and buy the wife 
that fur coat she wants, and charge it. 

That’s a rough idea. Of course there are times 
when officers who participated in the solution of a 
case can help you, and it’s well to see them, it 
they’re still around. Get their own personal ac- 
counts, and then you can be sure they won't squawk 
about inaccuracies in your story. You also get their 
photos. If they haven't any on hand, you take some 
with almost any half-decent camera. You also take a 
shot of the murder scene, if it isn’t too far away. But 
most of all you need photos of the principles in- 
volved, the victim and the perpetrator. The local 
newspaper is most likely to have them, and chances 
are the editor will sell them to you for the regular 
price of $5. The I.N.S., U.P. and other photo 
services also will charge you $5. 

Photographs for older stories are sometimes diffi. 
cult to obtain. I have written many old ones, as far 
back as the early 80's, and some have had to go to 
the editors without accompanying art. But if the 
yarn is good enough, this won't matter. The editor 
will illustrate it with drawings. In fact I like the 
old yarns best, because nearly everyone connected 
with them has died, and there are fewer persons to 
rise up out of nowhere and say it didn’t happen that 
way. You can, and must, in some cases, use your 
imagination to fill in between one known set of 
facts and another, and one can go the limit. For 
instance, a sheriff has to make a ride through rough 
country, in search of the killer. There’s no way of 
determining at this late date just what he encountered 
on that ride, or what he did exactly, because there's 
no record of it and he’s dead. You do know that 
he got his man eventually, so you write your own 
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ticket and nobody can say you made it up. It’s fun, 
too. 

My wife and I went from city to city, ferreting out 
murder yarns in the manner I have described. From 
1938 to 1943 inclusive we wandered through some 
31 states, but we hit only the high places, the big 
towns, and missed a lot. The New England states 
were untouched by us. Other virgin territory is 
Florida, southern Texas, Montana, Idaho, Wash- 
ington, Oregon, Mississippi and Alabama. Thexe is 
a saying among fact-crime writers that if the Baileys 
have been there you might as well pass it up, and 
I think it would be true. I still have in my files 
some fifty good murder cases that are yet to be. writ- 
ten, if and when I get around to them eventually. 
But that’s not saying we picked up every case. We 
were bound to miss some. 

Current stories are badly wanted by editors. If 
you want to go in for currents, as a part-time job, 
you might keep your ears and eyes open. Your news- 


paper is the best source. When you see that a mur- - 


der has been committed in your territory, airmail 
or wire the editor of one of the fact-crime mags. 
Here is a typical telegram taken from my files and 
sent to John Shuttleworth some years ago: 

JOHN C. NUGENT FOUND SLAIN IN WEST 
CHICAGO. NO ARREST AS YET BUT PLEASE 
FILE. 


This gets you down on the book as the first filer 
on the case and it will be up to you to produce an 
acceptable story on it, if and when it is solved and 
the perpetrator brought to justice. 

These current cases are mostly a headache for me. 
In fact I quit filing on them in 1943. I had enough 
old cases to write and knew that I could sell them, 
so why bother with the current ones, with virtually 
every newspaperman in the territory clamoring for 
an assignment ? 

However, if you are thinking of beginning, it’s 
well to have a fling at the current yarns. Writing 
them will be good practice. And don’t let anyone 
tell you the old ones are too old to sell. They're 
never too old, and in my opinion the old ones make 
the best reading. Back in the good old days sheriffs 
and detectives didn’t have science to aid them; they 
had to get out and solve their murders the hard 
way, which makes for better reading, in my opinion, 
and letters from readers bear me out. 

Why did I quit fact-crime? Did I say I had? No, 
I said I had graduated into Southwest booklengthers, 
which I love to write, but that doesn’t mean I have 
deserted the fact-crime field. You'll still find Tom 
Bailey's name over murder stories in the Dell and 
Fawcett mags. I was born Seth Tilmon Bailey, and 
reserve that name exclusively for fiction, yet recently 
it has appeared in Fawcett’s new slick-paper mag, 
True Police Cases, without my authorizing it. In 
True Detective 1 was Tom O'Dwyer, Tom Har- 
mon, Martin Reynolds and Frant T. Heddon. I 
might explain that a number of pen names were 
necessary because sometimes three or four of 
my yarns appeared in the same issue and an editor 
does not like to have more than one story by the 
same writer in a single issue. When he does, other 
writers complain. 

Other magazines have followed the same _ pro- 
cedure. In True, the Man’s Magazine, | am Tom 
Bailey and Dan King. 

In obtaining material for the Southwest book- 
lengthers I went to Tucson, Arizona, and lived there 
for almost three years. I read endlessly, and spent 
much time at the Pioneers’ Historical Society on the 


March, 1948 


University of Arizona campus, where has been as- 
sembled data from all over Arizona. I read old 
newspaper files at the Historical Society and at the 
local library. I visited Tombstone, Bisbee, Skeleton 
Canyon, and spent much time in the border towns, 
talking with old-timers and reading local files. Prog- 
ressively I obtained data much the same as I had 
obtained fact-crime stories. One day I read an old 
newspaper clipping at the Historical Society about 
a man who had forged a land grant many years ago 
and for more than seven years fooled the officials of 
Arizona into believing he was the rightful owner of 
a strip of territory more than a hundred miles long 
and seventy-five miles wide. He collected tribute from 
the Southern Pacific Company and from large cattle 
owners and mines. But he collected nothing from the 
poor classes. Rather, to them he was a sort of Robin 


.Hood, and they loved him. It was a case of making 


the rich pay through the nose to support the imposter 
and his ragged friends. His scheme eventually was 
upset by a newspaper editor who proved the land 
grart was a forgery. I saw a whale of a story in it 
and chased it down. Result: “The Baron of Arizona,” 
which was published in True, the Man’s Magazine, 
and is now scheduled for the movies. Likewise 1 
unearthed such stories as you may have read, “The 
Man With the Malacca Cane,’ ‘“‘The Ghost in the 
Mine,” “The Great Diamond Discovery,” ‘With a 
Banjo on His Grave,’’ ‘Down the Forbidden Trai! 
to Tayopia,” “Down Horsethief Trail,’ Devil's 
Brand,” and many others. 

The technique for these was a little different, for 
most of them were spread over a wide area, and the 
facts could not be had from any single newspaper. 
and a few hadn’t even made the newspapers of their 
day, for in those times communication systems were 
limited. It necessitated going from place to place 
and looking up old records, and I found the state 
historical societies the best sources. I watch the 
newspapers closely, for occasionally they tip me off 
to a good yarn. Some months ago I noted where a 
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famous stage driver had died. The account men- 
tioned a trip he had made into a mine one day, 
on his regular run, with three bewhiskered strangers. 
That afternoon the town burned and the strangers 
disappeared. That was all. I dug deeper, into old 
records. I discovered the strangers had been fugitives, 
and when the town burned they hid in the mine. 
Their hideout, and the harrowing events that followed 
during the next two years, produced “The Ghost in 
the Mine,’ which appeared in the November, 19-16, 
issue of True, the Man’s Magazine. 

Many ideas for fiction yarns are gleaned from the 
daily newspapers, and I think just as many factual 
stories come from the same source. One day in a 
Tucson newspaper I read of the death of an aging 
ex-sheriff who had helped round up the Quigley 
gang. That's all the reference to the gang there 
was, without any explanation. I was curious. I dug 
up the facts here and there. The gang, consisting ot 
five men, had been robbing right and left and 
buried their loot in one place. They were going 
to separate, so they drew a map of the spot, which 
was in wild country in old Mexico. The map was 
torn into five pieces and each took a portion, the 
idea being that no one of them could again find 
the place without the four missing pieces. All were 
killed before they could again assemble, and I called 
it “Five Tickets to Hell.” It was one of my best 
factual stories. 

When writing fact stories you can drum up a yarn 
about any old thing that will interest the editor. I 
taught my wife to fish, and that took some patience 
believe me. Finally, though, I took her to Canada, 
where the big ones practically fought to get on her 
hook and that did it. She was converted. I thought 
that would be a good idea for a yarn. I wrote it, 
called it “Deliver Me From Female Fishermen.” It 
started as much controversy as a Mexican war. Five 


hundred women wrote in about it and the editor is 
still getting letters, which is one thing every editor 
likes to get. The idea, put into 5000 words, brought 
$400. 

I went hunting in South Dakota with a couple of 
doctors from Tucson. On the train we put up $10 
each, the pot to go to the first to get a pheasant. | 
won, and the story I wrote about it, and about South 
Dakota, was called “South Dakota Jackpot.” The 
little town of Bryant, where we stopped, received so 
much publicity from the yarn that this year it was 
overrun with pheasant hunters. 

One thing about fact stories, you must be absolutely 
accurate, the more recent the story the more careful 
you have to be. That is why the older fact-crime 
stories are easier to write, because if you do wander 
a bit from the facts there’s no one living who can 
write the editor about it. But old or new, you 
must not invent characters who never existed. Your 
inventive genius must be confined to*the methods 
the detectives used in ferreting out the criminal. 
and to create suspense, because each story is of record 
and can easily be checked. If you are a new writer, 
it probably will be checked insofar as names, dates 
of conviction, etc., are concerned. And you must 
check it yourself on the court records, in order to be 
sure of yourself. Newspaper accounts of the time 
are 991/, per cent correct, I've found, but it’s well 
to check the essential facts anyway to be positive. 
You can get these from the clerk of the court in 
the county where the criminal was tried. 

Yes, there is a lot of fun and satisfaction in fact 
writing, and 1f you want to break into the writing 
game, fact-crime offers you a field in which you 
will be most likely to succeed. After you've success- 
fully written fact murder stories, you will be able 
to write almost anything. 


LAW FOR THE WRITER 


COPYING FROM COPIERS 


By Roger Sherman Hoar 


A reader poses the following situations: 

“Author A (an association of manufac- 
turers) writes and illustrates a booklet show- 
ing how to use the product manufactured by 
its members and gives the booklet wide cir- 
culation, but does not copyright it. 

“Author B incorporates portions of A’s 
booklet in a work of his own (without 
credit) and copyrights his work. 

"Author C also wants to use the por- 
tions of A’s book copyrighted by B. Where 
does he stand?” 

The reader then proceeds to guess at the answer 
to his own question, and does this so correctly that 
I shall now quote from him: 

"My guess would be that A’s circulation 
of the matter placed it in the public domain 
and C could use it any way he wished. Pro- 
vided he copied it from A’s book. 

"If C copied the matter from B's book, 
however, he would be plagiarizing from B. 
Of course this would be hard to prove 
unless B (in lifting the matter from A’s 
book) had made minor changes in it.” 


This “minor change’ danger is illustrated by the 
recent copyright infringement suit by one of the 
two big loose-leaf law services against the other, in 
which the Plaintiff's victory was largely based upor. 
the fact that the Defendant had copied the Plain- 
t'ff’s misprints! 

And one further word of caution: C mustn't use 
the same selections as B, and/or the same general 
arrangement thereof. For the leading legal en- 
cyclopedia, Corpus Juris Secundum (Vol. 18, page 
227), says: 

The subsequent compiler... has no right 
to copy his predecessor's selections, and 
thereby annex the skill, judgment, and taste 
which dictated the selections, or save him- 
self the labor of reading or using the origi- 
nal sources and making his own selections 
therefrom. Mere verification of copied .or 
paraphrased matter is no justification of the 
literary larceny involved in its taking.” 

However: 

“The use of a prior work merely as a 
means of reference to the original and com- 
mon sources of information, the later work 
being written in good faith from such origi- 
nal and common sources, is more than a 
mere verification, and is not copying and 
therefore 1s not an infringement.” 


The Author & Journalist 
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STORIES FOR | 
HIGH SCHOOL READERS 


“DEAR Ray,” the editor’s 
letter began. ‘Just what is 
wrong with you? It’s been four 
months since I've received one 
of your stories for boys, and I 
could use another very shortly 
now. Also a story for girls.” 

So I answered, “Thank you, 
and nothing is wrong except 
there’s a limit to what one fel- 
low can do. You see, I’ve writ- 
ten for over fifty juvenile edi- 
tors and some of them are send- 
ing me letters very much like 
yours. Too, I’ve been helping a 
group of beginners break into 
the juveniles with their stories and articles and that 
takes a great deal of time. And—wonderful thing-— 
by applying the technique I learned by contributing 
to the juveniles, I wrote some adult stories. The 
first brought better than two cents a word first time 
out, too, and the last—well, I got better’n 31/4 
cents a word for it. (Before writing for boys and 
girls, I tried in vain to do those slick paper stories.) 

“Thanks again, and those stories will come along 
sooner or later, and until they do I trust I remain 
your very good friend, etc.’’ 

Yes, I praise the juveniles as do a great many 
other writers who cut ther literary teeth by writing 
for young people. ‘No other field of writing,” says 
Earl Reed Silvers, renowned teacher and author. 
“offers as great an opportunity for beginners.” 

When my first juvenile stories and articles were 
beginning to appear, Vereen Bell who wrote “Swamp 
Water,” serialized in The Saturday Evening Post and 
later made into a movie by Twentieth Century-Fox, 
wrote me an encouraging little note. “In writing 
for the juveniles,” he declared, “you're laying a 
solid foundation. The publications for which you 
are now writing are the same ones for which I 
wrote not so long ago.” Vereen, as you may know, 
didn’t come back from the Pacific. 

If you can write at all, you can surely write for 
boys and girls. That's a broad statement but many 
will confirm it. 

The juvenile magazines and publications are di- 
vided into groups according to the ages of their 
readers. The majority of high school boys and girls 
fall into the intermediate group which covers the 
years from twelve through seventeen. If you prefer 
this age group and will master the art of plotting 
and slanting, you should be able to sell your stories 
to one of the many intermediate publications. You 
will be wise, however, to write for the papers issued 
by the various religious houses before attempting to 
contribute to the secular publications where rates are 
frequently approximate or equal many of the slicks 
and which require a greater skill than you probably 
will be able to put into your first offerings. 

To write for the intermediate, you should know 
something of his psychology and mental make-up, his 
likes and dislikes, and his views on a wide range 
of topics. The average high school boy and girl 
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of today is a wide-awake individual, absorbed by 
many activities and facing numerous problems. He 
pursues one or more athletics, acts in the class play, 
writes for the school paper or takes part in whatever 
other extra-curricular activity appeals to him. He 
likes action but he also likes to think. His bois- 
terous outbreaks may quickly give way to moments 
of intense seriousness, even anxiety or melancholy, 
over “fitting into life.” He may or may not know 
his best bet as far as a profession or occupation 
goes and once his mind is “firmly made up,” more 
than likely he'll change it at least a dozen times. 

I taught English in a high school for three years. 
I observed my pupils closely, played with them 
worked with them, and saw life through their eyes. 
They helped me immensely with my early stories. 
After completing a manuscript, I'd leave it in the li- 
brary for the young people to read. They'd drop their 
comments into a sealed box, and later I'd take out 
the scraps of paper and study them like a literary 
road-map. 

“This one is lousy.” 

“It’s all right after page 3 but I was bored stiff 
with the opening.” 

“Why don’t you stick to teaching?” 

Boys and girls, you see, are brutally frank. 1 
didn’t let their remarks hurt too badly, though, for 
I was out to learn, and learn I did. 

The results? Almost without exception every story 
that my pupils said would sell did sell. 

Try to be around young people as much as you 
possibly can. Visit your local Youth Center, the 
“Y" and the Y.W.C.A. Offer your services as a 
chaperon. And if you cannot have close contact with 
youths, or cannot learn from someone who has, get 
several books on juvenile behavior and problems. A 
public library of any size at all will have a few. 

Remember you are going to have competition not 
only from seasoned writers but also from the various 
types of entertainment for which most young people 
go heavily nowadays. You're going to have to vie 
with the movies and the radio, the corner drugstore 
and the bowling alley. Your story must be good— 
and it must get off to a fast pace. And never—never 
must you let that pace down. 


I classify my stories as positive and negative. In 
the positive, the protagonist is a sympathetic person 
with a strong likable trait. He’s up against a tough 
situation and somehow manages to gain the upper 
hand. In the negative story, the protagonist possesses 
a strong negative trait. He has a lesson to learn—and 
before the story is over, we see him settling down and 
becoming the sort of person he should have been all 
along. Give yourself a break by writing only positive 
stories for your first few months for in these you can 
immediately capture your reader’s interest without 
which your story is apt to fail. A change in character 
is generally a tedious, revolutionizing process and most 
beginners are apt to muddle it. 

Do juvenile stories follow a formula? Of course, 
but in recent years editors have tended to steer away 
from stale ideas. You'll still find threadworn for- 
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mulas in the religious juveniles, but why throw a 
strike at yourself when by sweating a bit you can 
work out something new? Here are a few new 
formulas I’ve used over and over but never again- 

A coward learns someone he loves or admires is 
in great danger, and does the thing he is afraid of 
in order to save this person, and henceforth, he is 
no longer a coward. 

By sacrificing for another, a boy or girl wins 
a reward exceeding his fondest expectation. 

A boy or girl plans revenge upon someone who 
has injured him but changes his plans when he 
discovers he is more to blame than the other per- 
son. 

e 

This list could go on indefinitely but after you 
have studied a number of juvenile publications, you 
should be able to discover the plots that are covered 
with crepe. 

“When I began writing for young people, I thought 
almost entirely in terms of plot. Now I think 
chiefly in terms of characters. I create a character 
with strong conflicts, and concentrate on him until 
he reveals his complete story to me. Try this 
method and see if it won’t work for you. 

These are the most popular types of juvenile 
stories: 


1. Sports stories, especially about baseball, bas- 
ketball, tennis, racing, and football. Avoid boxing 
and golf stories for the religious juveniles. 

*2. Humorous stories, but make sure the humor 
is clean and unaffected. 

3. Professional and occupational stories about 
newspapers, hospitals, farms, stores, or any other 
wholesome locations and backgrounds where young 
people may work. Try to get a touch of glamour 
in these. 

4. Historical stories, especially Westerns. 
information must be accurate. 


5. Personality stories, chiefly for publications for 
girls. If through an absorbing story, you can help 
the reader to overcome a flaw in personality, such as 
an inferiority complex, or an- inclination to fear 
or to worry, you should have a salable submission. 

6. Activity stories about youth centers, district 
meets, special drives, campaigns and other interests 
of young people, whether they take place in school 
or out, are good subjects for the intermediate 
reader. 


Your 


Don’t use too many complicated sentences. Read- 
ing the story aloud as you write it, testing every 
sentence to make sure you have written exactly what 
you want to say and in the most natural manner 
possible, will help improve your style. Here's the 
opening of a Western I did for one of the inter- 
mediate juveniles, and it is typical of the sort of 
style used by these publications: 

“Jet Everett mounted the driver's box of the 
Westpoint Stage and waved to his parents on the 
boardwalk. Standing beside them was Dr. Will 
Hawley. The leathery-faced doctor was scrutinizing 
the movement of his large gold watch as deliberately 
as he did when timing a patient’s pulse. 

"Get ready, Jet!’ the doctor warned. ‘Now 

Here’s a start of a story for girls: 

“Amelia sought desperately to be a part of the 
excited. tingling group gathered in Room Six. 
Come four days and Friday night and they would 
march in procession to the majestic March from 
Aida.” 

In both, the background and the protagonist are 
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given immediately. The mood is established, and 
scene one quickly unfolds. 

If flashbacks are essential, keep their wordage to 
a minimum for a juvenile story must move steadily 
toward its climax. Use as few scenes as you can, 
and make transitions short and clear. It is better 
to have the action of the story take place within a 
short time. And when the story ends—well, let it 
end. Don’t tack on an unnecessary word or phrase. 

Some of the intermediate publications are edited 
exclusively for boys. In stories for these, try to use 
only boy characters. You may use both girls and 
boys in stories for publications edited tor girls, 
but the protagonist should be a girl. There is an- 
other group’ which is edited for both boys and 
girls, and for these you may also use characters of 
both sexes. 

Lengths vary with the different publications, sc 
will the overall tone of the stories. All of the ju- 
veniles wish a strong moral tone and,a few desire 
a religious slant, but none of them want the writer 
to preach or lecture. A careful study of the in- 
dividual publications will show you these points 
The average intermediate story runs 2400-2606 
words but 1500 is good for some of the publications 
while others will take your yarns up to 3000 words 
or even more. Thus you can understand the value 
of slanting carefully, and of learning the sort of 
material each editor prefers. I determine the market 
before writing a story. If rejected, the story may 
fit into a similar market without any changes. Again. 
it may be necessary to lengthen or to shorten it, and 
to change the tone. 

Taboos shouldn't give you too much trouble. 
Don't let your young people swear, smoke, drink 
liquor, dance, or go to movies or theaters. And 
don't use villains in the strictest sense of the word. 
A juvenile villain is generally a misguided person, 
selfish or vain or jealous, but he isn’t the sort to 
stick anyone in the back. Keep your story whole- 
some—and send it out. Then write another. That's 
the way to keep the checks flowing in. 


The American Family Magazine, 53 W. Jackson 
Blvd., Chicago 4, in its revamped form is now on 
sale in IGA stores throughout the nation. “We 
shall use, as soon as possible, all accepted material 
now on hand,” John W. Mullen, editor-publisher, 
writes. “Most of our authors have been understand- 
ing and appreciative of the problems involved in re- 
vamping a magazine for mass distribution. Our 
editorial supplies are pretty thoroughly covered for 
the next six months. We are, however, in the mar- 
ket for good fiction, puzzles, quizzes, cartoons, and 
fillers. These we pay for solely on the basis of their 
individual merit.” 


TRIAL AND ERROR 
By CY LANCE 


Before a Judge in any Court,— 
A fact that is well known— 
A Writer's innocent and pure, 
Until his guilt is shown. 


But Editors who read his work 
In sancta thrice removed 
All hold the Writer guilty till 
His innocence is proved. 


The Author & Journalist 
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A LETTER TO ED 


Dear Editor: 


It's about time one of your old friends wrote you 
a letter and gave you a royal kick in the pants. You've 
just sent back a nice, clean 500 worder—it was clean, 
I mean, so far as the typing and paper goes, when I 
sent it to you. Now I’m going to have to have it 
retyped before I send it out again. 


Ed, since I went back to full time freelancing 
eighteen months ago, I’ve noticed something about 
your editorial staff that gives me the gripes. That 
goes for quite a few of your brothers, too. You seem 
to have gathered a group of smarties into your read- 
ing staff that just have to parade their brilliancy. 
They think they’re smug, sophisticated and super. 
Maybe they are all saturated with enthusiasm and 
some slick college course in how to be Literary in 
twelve easy lessons. Maybe I’m old fashioned, fuddy- 
duddy and full of flatus after a quarter century of 
hitting everything from Wild West Weekly to 
Esquire, Holiday and The Sporting Goods Dealer. 
We'll leave the dozen-plus books bearing my name 
out of this; just stick to magazine stuff. 


Now take this script I just got back. One of your 
intellectual young meteors hadn't hit the second page 
until he, she, or it, grabbed a greasy pencil and | 
suspect, with gleeful gurgles, ringed a word, and 
scribed ‘“‘Sp.?’’ around it. Sure it was mis-spelled. 
But unless you want that manuscript to print, does 
one of these juvenile wonders have to do a gratuitous 
editing job and smear the pages? Leave that to 
someone who buys the plunder. I'll not mention the 
other points where your starlet editor continued to 
show me up as an illiterate. I admit that. All I’m 
capable of doing is to string words together so they 
sometimes convey mental concepts to.a reader. Of 
course, that’s not important; not so important as 
catching up a word where there is a letter left out 
or an extra put in. Spelling, assuredly, is the one 
thing that a manuscript must have to qualify as a 
vehicle of what might pass for idea or thought. 


Let's look at page 6, Ed. There’s a great big 
bracket on the margin around a couple of paragraphs, 
and your child-wonder who read the script (and 
generously edited it) wrote “Juvenile!” on the page. 
Maybe; maybe so. But it is no less juvenile than 
what adolescents seem to do when they get pencils 
in their hands. You ought to teach the kids not to 
draw pictures and write things on walls, Ed. It’s 
sort of a bad habit. 

Next page, same thing; couple of times. I de- 
scribe a character with a scar on his jaw, a thin 
nose, as nervous. Your little literary person writes 
“Corny Villian, eh?’” Mebby so. Better dig up 
Arthur Sullivant Hoffman’s “Fundamentals of Fic- 
tion Writing,’ and let your little pet read that 
chapter on tagging a character. It’s still good, Ed. 
Hoffman knew fundamentals. You might hand him 
a dictionary, too, so he can learn how villain is 
spelled. 

And about that word “corny.”’ That’s what really 
gets me fermenting and distilling 100 proof spleen. 
Ive bumped it several places. Stock phrase. Parrot 
stuff among the young hopefuls. No deviation from 
ashy sophistication or you're “‘corny.’” Maybe you 
are. But corn, after all, is sometimes liked, in flakes 
or liquid. Corny, corny, corny—if the little Man- 
hattanite, waterlogged with lit’rary hokum, doesn’t 
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like it. Better shovel out the corny corn in your 
own bins, Ed. It’s getting moldy. 
Fact is, Ed, this seems to be a virus sort of 


mental affliction in your offices; a contamination from 
your hopefuls associating too much with the incense- 
burners. Too much hallucination that your good, 
earthy magazine, appealing to the average American 
reader, has to be erudite and snobby-nosed; that it 
has to be uplifting, saturated with the drippings from 
some high-brow collegiate side-meat. 

Y'know, there is a fair portion of the area and 
population of this country outside of Manhattan and 
Greenwich Village. You should take your children 
by the hand, lead them gently to the top of the 
Empire State, and let them look across the Hudson. 
Tell them there’s a big country yonder and people 
in it—your readers. It might help. 

Finally, Ed, I wrote that one character said some- 
thing ‘‘dustily.”” Your little scribe couldn’t pass 
that one. In one bold stroke he, she or it wrote, 
“How’s that, huh?” Now look, if you want someone 
to talk in monotones, all right; “he said, she said, he 
said, she said.’ But if you’re going to step outside of 
that, and give some indication of just what the char- 
acter may have expressed in the way something was 
said—. 

Oh, to hell with it, Ed. If you’re running a com- 
bined kindergarten for starry-eyed literary up-lifters, 
a high-brow criticism service and a magazine for the 
intellectual elite, it's O.K. with me. The youngsters 
want to show off, of course. That’s Jake with me, 
too. They want to impress you and the world and 
satisfy their own yearning souls by showing how 
smart they are—smart not necessarily meaning keen- 
minded in this case. Let ‘em have their fun. It may 
assuage their ego as their own smug efforts to find 
their names on title pages and checks from paying 
magazines in the mail box, fail. 

But don’t let ‘em show off by scrawling like pre- 
schoolers on my submissions. I'll probably send you 
some others, Ed. because over the years you've printed 
auite a few illiterate things that went through my 
Underwood. But when you give one of my scripts to 
one of your smarties with the corny-complex, take 
their box of colored crayons away from these kids. 
They just can’t resist drawing stuff on the margins 
to show Papa how much they learned at school. 

You and your brothers probably haven’t reared back 
and taken a good look at a condition that seems to 
have infused your offices within the last year or so. 
Could be that this would he a healthy thing to do. 
Seems to be a case of intellectualitis complicated by 
a terrific allergy to something the kids call ‘‘corn.” 

Next thing you know, you'll be investigated by 
Congress for speculating in grain. 

Just thought I’d write you Ed, as an old friend, 
and tell you how it looks from here. 

Sympathetically yours, 
Arthur H. Carhart. 


The Acolyte. 1055 35th Pl., Los Angeles 7, Cor- 
onal, 1304 Emerson Ave., Monroe, La., and Drift- 
wind, North Montpelier. Vermont, verse magazines, 
all have been reported. since our January Verse 
Market List was compiled, no longer being published. 
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ENGLISH, SCOTTISH, 


AND IRISH MARKETS. rex 1 


By ARTHUR J. GRENFELD 


Jewish Chronicle, Newspaper House, 20 High St., 
High Wycombe, Bucks, England. Articles (preferably 
illustrated) of international Jewish interest. Payment 
varies, but about 1 cent a word. Editor, John M. 
Shaftesley. 

John Bull, 93 Long Acre, London, W.C.2. (W) 
This well-known publication accepts articles of 1500 
to 2500 words on topics of national interest and im- 
portance, and short stories of 2500 to 4500 words. 
Payment by arrangement at generous rates. 

‘John O° London's Weekly, Tower House, South- 
ampton St., Strand, London. (Fortnight) Uses good 
articles of about 1500 words on literary and allied 
subjects, and short stories of 1000 to 2000 words. 
Payment about 11/ cents a word. 

Lady, 39 Bedford St., Strand, London, W.C.2. (W) 
Accepts short stories of between 1250 to 1500 words, 
short lyrical poems, and articles on all subjects of 
interest to women, such as cookery, housekeeping, 
needlework, furnishing, fashions, make-up, beauty, 
education, careers, and travel, of between 750 and 
1200 words, preferably with illustrations. Payment 
varies. Editor, Nora S. Heald. 

Latin-American World, 133 High Holborn, Lon- 
don, W.C.1. (M) Invites articles from writers with 
authoritative and recent knowledge of current trade 
and commercial matters linking Great Britain with 
Latin American countries. Payment by arrangement. 
Editor, William J. Brittain. 

Life and Letters, 430 Strand, London, W.C.2. (M) 
Accepts short stories up to 2000 words, and articles 
up to 3000 words on travel, art, history, education, 
psychology, science, drama. Poetry is considered. 
Payment by arrangement. Editor, Robert Herring. 

London Opinion, Tower House, Southampton St., 
Strand, London, W.C.2. (M) Invites crisp short 
stories and humorous articles up to 1000 words, amus- 
ing joke drawings, and unusual photographs. Pay- 
ment varies. 

Manchester Evening News, Guardian Buildings, 
Manchester, England. (D) Invites articles of topical 
subjects, preferably illustrated, of between 300 and 
750 words. Payment according to merit. Editor, John 
Beavan. 

Manchester Guardian, Guardian Buildings, Man- 
chester, England (D) Requires short stories and 
sketches of about 900 words, and paragraphs on 
topical subjects. Payment varies. Editor, A. P. Wads- 
worth. 

Men Only, Tower House, Southampton St., Strand, 
London, W.C.2. (M) Invites short articles (up to 
1200 words) on male topics written authoritatively, 
cartoons, and photographs. Payment varies. 

The Miracle. Fleetway House, Farringdon St., Lon- 
don, E.C.4. (W) Accepts long complete stories up 
to 9000 words, short stories up to 4000 words, and 
serials of strong emotional appeal with quick action 
and plenty of drama, written especially from the 
woman's point of view, and with a realistic atmo- 
sphere of appeal to the working class. Payment varies. 

Model Housekeeping, 13 Sackville Pl., Dublin, 
Ireland. (M) Accepts short stories of between 2500 
and 3000 words, of good taste and literary style, and 
articles (illustrated if possible) on ideas for the 
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home, furnishing, hostessing, etiquette, cooking, cater- 
ing, handicrafts. Payment by arrangement. Editor, J. 
Flynn. 

Modern Reading, 84 Victoria St., Westminster, 
London, S.W.1. (Q) Uses short stories up to 5000 
words, poems, and essays up to 3000 words. Payment 
by arrangement. Editor, Reginald Moore. 

Modern Woman, Tower House, Southampton St., 
London, W.C.2 (M) Invites short stories of between 
2000 and 6000 words, and articles on topical sub- 
jects of between 700 and 1000 wosds. Payment 
varies. Editor, Sybil D. Chaloner. 

Mother and Home, Fleetway House, Farringdon 
St., London, E.C.4. (M) Accepts short stories of 
2000 to 5000 words with strong feminine and domes- 
tic appeal, and articles on the home. Payment varies. 


Mothers in Council, The Mary Sumner House, 
Tufton St., Westminster, London, $.W.1 (Q) In- 
vites articles on feminine topics, marriage, social 
service, with a religious slant (Church of England). 
Payment about 14 cent a word. Editor, Mrs. Moore 
(Beatrice Rosenthal). 

My Home, Fleetway House, Farringdon St., Lon- 
don, E.C.4. (M) Invites short stories of 3000 to 5000 
words, serials of interest particularly to women, and 
articles relating to the home and housekeeping of 500 
to 1000 words. Payment varies. 

My Weekly, 186 Fleet St., London, E.C.4. Publishes 
stories for family reading, preferably strong in love 
interest—shorts from 2000 to 3000 words and serials 
from 60,000 to 80,000 words. Pays well on accept- 
ance according ‘to merit. 

New Statesman and Nation, 10 Great Turnstile, 
London, W.C.1. (W) Invites short stories and 
sketches up to 2000 words, and articles on topical 
subjects up to 1500 words. Payment varies. Editor, 
Kingsley Martin. 

New Writing and Daylight, Fieldhead, Bourne 
End, Bucks, England. Published irregularly. Accepts 
short stories, articles on literary and artistic subjects, 
and poetry. Payment by arrangement. Editor is 
John Lehmann, of John Lehmann Ltd., above address. 

News of the World, 30 Bouverie St., London, 
E.C.4. (W) Uses short stories and paragraphs on 
topical subjects of worldwide interest. Payment varies. 
Editor, R. L. Skelton. 

One World, Third Floor East, 10 Old Square, 
Lincon’s Inn, London, W.C.2. (Q) Invites short 
stories of worldwide interest. Payment by arrange- 
ment. Editor, Rene Leclaire. 

Observer, 22 Tudor St., London, E.C.4. (W) Uses 
articles on various subjects of topical interest writ- 
ten by men who know what they are talking about. 
Interested in anything setting out a fresh point of 
view. Payment varies. 

The Oracle, Fleetway House, Farringdon St., Lon- 
don, E.C.4. (W) Requires short stories of 2000 to 
3500 words, long stories of 8000 to 9000 words, and 
serials capable of being divided into installments of 
about 5000 words. The stories should be slanted to 


appeal to women readers of the working class. Pay- 


ment varies. 
(To Be Concluded in April Issue) 
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HAVE YOU TRIED A BUDGET? 
By VIOLET M. ROBERTS 


THE Woosit Publishing Company might pale a 
bit if it «new you had them down in black-and-white 
on your “‘budget’’ for $150! Such a notation, how- 
ever, may become a major factor in that Company's 
contributing that very amount to your income during 
the current year. 

To a purist, a budget means exactly what the dic- 
tionary says it means: “An estimate by an individual, 
etc., of probable income and expenditure for the en- 
suing year, with proposals for maintaining a proper 
balance between the two.” 

The last ten words hold an interesting thought— 
if one could do it—but the budget I have in mind 
is only concerned with the “income” angle. 

The plan I used in making out my first budget 
is the one I still follow. I compiled a list of publica- 
tions which had accepted and paid for my work in 
the past. I marked out those which had suspended 
operation. or which, for ore reason or another, no 
longer seemed potential buyers of my wares. I copied 
the new list and cailed it ‘A.’ Next, came the fun! 

Opposite each magazine, I set down the average 
yearly income which I had been receiving from that 
publication. Then I got comfortable in my chair and 
gave myself the Third Degree. ‘How much,” I 
asked, “should I be able to sell that publication over 
a twelve-months’ period if I honestly worked at the 
job?” I tried to make an honest estimate, for other- 
wise, the plan couldn’t work. On the other hand, I 
didn’t set the figure low enough to nurture my lazi- 
ness. 

I did this for each publication on my list. I added 
the amounts, and carefully and critically scrutinized 
the total. It wasn’t enough to keep me in the man- 
ner to which I'd like to be kept. What could I do 
about it? Since all my time would not be used in 
preparing submissions to magazines on List “A,’’ the 
answer was obvious. 

A second list, which I called “B,’’ was compiled. It 
consisted of magazines similar in scope to those on 
List ““A.”’ And while it was pure speculation, I wrote 
beside each of these the figure I believed I could sell 
to this magazine if I studied the market and slanted 
my material. 

List “A’’ I work on first. I submit something to 
each magazine every month, if it’s no more than a 
recipe or some child’s “bright saying.” 

After List ““A’’ is taken care of, I endeavor to sub- 
mit something each month to the magazines on List 
When I am. trying to make a “first sale’ I us- 
ually take the filler route. Too, if I have an idea for 
an article for a magazine where I am unknown to the 
staff, I send in a query, outlining the subject matter 
and telling how I intend to treat it. 

From time to time as the year progresses, I check 
my budget against actual income. Are the magazines 
“paying off?” If not, why not? I do everything I can 
to learn why I'm not selling except ask the editors. 
Sometimes I need to study the magazines again. 
Sometimes it’s simply a matter of doing a better job 
of writing. 

But you ask, does the plan work? Yes, it does. It 
works so well for me that I shall never be without a 
“budget’’ as long as I look to editors for my bread 
and butter money. The first years my sales showed a 
substantial increase, and they have continued to in- 
crease until I consider it a poor year when I don’t 
sell ninety-five per cent of everything I write. I 
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Meet my neighbor, Kathryn McKee, 
Who is always picking on me. 
“Any old jerk 
Who stays home to work 
Must be fed by his wife,” says she. 


sincerely believe the budget will work for other 
writers. It eliminates the hit-or-miss approach which 
so many take toward writing. It has a psychological 
effect, too. It is always there, prompting me to do 
more work and better work. It is always there, 
prompting me to keep working when otherwise I 
might be tempted to toss the typewriter out the win- 
dow and go on a picnic. 


Oo 


Motels and Courts, 544 W. Colorado Blvd., Glen- 
dale, Calif., is a new monthly magazine to be intro- 
duced by J. J. Publications in July. The magazine 
will be devoted to the auto court industry, and will 
have a nation-wide circulation among auto court 
owners, their employees and patrons. Specific types 
of articles wanted are those dealing with travel, em- 
phasizing the use of auto court accommodations: 
descriptive articles about new Motels under con- 
struction; articles about auto court owners, dealing 
with their problems from a business standpoint. 
Word rate for articles will be 1 cent a word and 
up. Illustrated articles will be especially welcomed, 
and pictures will be paid for at the rate of $2 and 
up. Maximum length of articles is 1500 words. 
Payment will be made upon acceptance. Jean Jacques 
is editor. 

Healy's Prize Winner, (formerly Healy's Contest 
Bulletin), the oldest contest journal, now has a 
new home, new publisher, new face, new price, 
and new policy. It is located at 332 E. 52nd St., 
Seattle 5, Wash., and James H. Colopy is editor. It 
is in the market for short articles, 250 to 1000 words, 
on prize contesting, writing, and money-making hob- 
bies. Rates are from 1 cent up, depending on the 
“meat” in the article, on acceptance. Reports are 
made within two weeks. Occasional pertinent poetry 
is used. “Also, we pay monthly prizes of $3, $2, 
and $1 for the best list (longest and most accurate) 
of recent prize winners’ names and addresses; notices 
of new, ‘dead’, or unfair contests; and for recent 
finning entries (statements, slogans, etc.).” 

The Chaplain, General Commission on Chaplains, 
122 Maryland Ave., N. E., Washington 2, D. C., a 
monthly edited by Delmar L. Dyerson, uses articles 
of interest to chaplains on duty with armed forces 
and Veterans Administration Hospitals, also civilian 
clergymen, 2500 words or less, but makes no pay- 
ment. 
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HANDY MARKET LIST 


FOR LITERARY WORKERS—PUBLISHED QUARTERLY 


MARCH, 


1948 


A—GENERAL LIST 


STANDARD PERIODICALS—A 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and politic: al interest, 1500-2000; short 
medern verse. Rev. a Farge, S.J $25 per 1700) word 


article (about 1%c), ec. (Catholic.) 

“American Legion 1 Park Ave., New York, (M) 
Short stories to 4000. Articles handled on assignment. Query. 
Alexander Gardiner. High rates, Acc. 

American Magazine, The, (Crowell) 250 lark Ave., New Yoth 
17. (M-25) Short) stories 3000-4500; short shorts 1000-1500, 
storiettes, 750; vignettes, 500; novels, 25,000. Articles usiialls 
arranged for. Blossom: William B. Wart, Fiction Ed. 
rates, Ace. 

can Mercury, The, 570 Lexington Ave., New York 
22 iM 25) Political, foreign affairs, art, medicine, science, mu- 
sic, etc., articles and essays, short stories, up to 3000, verse. 
Lawrence E. Spivak. 3c up, ‘Ace. 


American Scholar, 5 E. 44th St., New York 17. (Q-75) 
Articles on subjects “‘of substantial general interest in_ clear 
amd unpedantic language.’’ 3000-3500; verse; Hiram Haydn, 
$5, printed page, maximum $50; verse, $10-$25; Acc. 

American Swedish Monthly, The, 45 Rockefeller Plaza, New 
York 20. (M-25) Illustrated articles dealing with Sweden, 


relations wireuns Sweden and S., or stories of prominent 


gee wre of Swedish stock. 1000-2000. Lillian E. Carlson. 
2c, photos $3, Pub 

Argosy (Popular), 205 E. 42nd St., New York 17. (M-25) 
Short stories of colorful, adventureful, dramatic living. bg 
5000; novelettes, 8000-9000; complete short novels, 12-14,060. 
Articles, fextures verse. Cartoons. Ilenry Steeger, Md; Roger- 
Verrill, Mng. Fd. Good rates, Ace. 

Atlantic Monthly, 8 Arlington St., Boston 16. (M-50) Critical 


sketches, short sto- 


articles, 6000- 8000 ; 
high lit- 


unusual personal experiences; 
Good rates, Acc. 


essays, hun: an-interest 
ries, 4000-10,000; verse; 
erary standard. Edward Weeks. 
Beaver, The. Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, anthropology, natural 
history in the Canadian North, up to 2500, illustrations essen- 
tial. Clifford P. Wilson. 1%c, Pub. 
Buick Magazine, 818 W. Hancock Ave., 
Articles on places, people and events of 
fillers on interesting places 


Detroit |. (M-free) 
interest to tourists, 


500-600, with 3 or 4 good photos; 
people or events 200 300 words and photo. No cartoons, poetry, 
quizzes, fillers of the oddity type, first-person accounts 
vacations or tours. Morrill. Ace. Supplementary rights 
released. 

Canadian Geographical Journal, 49 Metcalfe St., Ottawa, 
Canada. (M-35) Illustrated geographical articles 1000-5000. 
Gordon M. Dallyn. jc up, Ace. 

Christian Science Monitor, The, 1 Norway St., Boston 15. 


(D-5) Articles, essays, for editorial and department pages, up 
to 800: forum to 1200; editorials to 800; poems. Acc. or Pub. 

Collier’s, (Crowell), 250 Vartk Ave., New York 17. (W-10) 
Short stortes. 1200 to 5000; serials up to 64,000; novels and as 
ticles on popular questions of the day 3500; fillers; cartoons; 
verse only rarely. Kenneth Littauer, Fiction Ed. First class 
rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. 
of Columbus) Articles of general Catholic interest, 
essays; verse. John Donahue. Ic to 3c, Acc. 

Commentary, 425 4th Ave., New York 16. (M-40) 
religious, literary articles qual- 


(M-10) (Knights 
2500-3500; 


Political, 


economic, sociological, 
ity, 4000-6000. Book reviews. Short stories, 25) Verse, 
any length. Ellot E. Cohen. $150 hase rate for penn Ty Acc. 
Ccrcnet, 919 N. Mchigan Ave., Chicago, 11. (M-25) Uses 
factual anecdotal packed articles under 5000; photos; fillers; one- 
mens poetry Reports 2) weeks Jerome 
Reatty. Jr Mng. Fd., 366 Madison Ave., New York. Good 
rates, Acc, 


Cosmopolitan Magazine, (IJearst) 959 &th Ave., New York 19. 
(M-35) Outstanding short stories 4000-6000; short shorts 1090- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; hook-length 
— non-fiction features. Articles of cosmopolitan interest 

00-3000. Arthur Gordon. First-class rates, Acc. 


Desert Magazine, The, FE] Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest on travel, nature, 
archaeology, exploration, personalities, Indians, to 2500. 


mining, 
(Overstocked with poetry.) Randall Henderson, 1¥%c and up, 
prose. Photos, $1 to $3, Acc. 


Digest and Review, 686 Broadway, New York: (M-25) Second 
serial rights on articles on politics, national defense, science, 
psychology, self-help, vocational guidance. Authentic, sparkling. 
No poetry, ficticn, photos, Credit to author and magazine; also 
free copies of issue containing digest. F. L. Nelson. 1c-2c. 
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(M-20) Arti. 


Elks Magazine, 50 E. 42nd St., New York 17. 
Phillips. $100 


cles, 5060; cartoons; mystery fiction. Col 

to $500, Acc. 

Esquire (Esquire-Coronet), 366 Madison Ave; New York. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, especially action, 2000; 
cartoons, cartoon ideas. David A. Smart. Buys according to 
quality and length. Needs satire. 


Everyvbody’s Digest (W. J. Smith Pub. Cor.) 420 Lexington 
A\ve., New York 17. (M-25) World events, politics, business, 
personalities, unique and human interest stories, humor, ete 
fillers. 80% digest, 20% new material, Theodore Irwin, ; 
Madalynne Reuter, Mng. Ed. Good rates, Acc. 

Everywhere, 206 E. 86th St., New York 28. (M) Covers 
the entire field of travel with articles under 3000. mand 
heavy for shorts and good travel pictures. Will use color 
pictures as well as black and white. No fiction or verse. 


2c, Ace. (Not buying.) 
Extension (The RF Catholic Monthly), 360 N. Michigan 


Ave., Chicago 1. (M-30) Short stories, 2000-6000; romance, 
adventure, detective, Seeds six installment serials, 5000: 
short-shorts; articles; cartoons. Eileen O’Hayer. Good 


rates. 


Far East, The, St. 


Columbans, Milton, Mass. 
olic mission magazine; (1500-1800) 


(M-10) Cath- 
buys short th 


stories wit 
thé tvel 


wholesome plots; short-short stories, to 800 authentic 

and human-interest articles and photos on China, Phil ipotees. 
Burma, Korea, Japan, etc.; poetry. Stories, $30, Acc 
(Send 10c for sample copy.) 

Ford Times, Void Co., 3000 Schaefer Rd., Dearborn 
Mich (M) Well-illustrated, travel, place, sport, or other 
uticles, 1200-1500, shorts photos, with Ford angle. 0c, Acc 
(Onery.) 

Foreign Service, Broadway at 34th St., Kansas City 2, Mo. 
During current paper shortage offers limited market for 


dramatized factual military service stories in the ‘‘now it can 
be told’’ category; articles on subjects pertinent to interest 
of overseas veterans; filler features, 400-500, dealing with 
successful readjustment ideas developed by returned veterans; 
anecdotes, 100-300, dealing with amusing overseas experience 
instances. Word length for stories and articles 1500-2500. 
Barney tage Good rates, Acc. 

Fortune, 350 5th Ave., New York 1. (M-$1) Articles with 
industrial tie-up, 95 Ee. — written. Some source material pur- 
chased. Wm blisher. 

"48, The Year, (Associated Magazine Contril 
utors, Inc.), 68 W. 45th St., New York 19. (M-35) Literary 
material of high quality desired from all sources. Preferred 
length for articles, 2000-3000; short stories, 2000-4000. High 
type of poetry; also cartoons, paintings, and photographs. 
Richard E. Lauterbach. 10c, Acc. Releases all except Is! 
Serial and digest rights. 


Go, 767 Lexington Ave., New York. (M-25) Literate, sophis- 


ticated articles and short pieces about theatres, films, the arts 
and people (nothing press-agentry) 1500-1800, fillers a same 
character as articles; short stories; cartoons. Arthur 

Brest. 2c up, on or before Pub. 

Harper’s Magazine, 49 FE. 33rd St., New York 16. (M-50) 
Timely articles for intelligent readers; short stories; essays; 
tillers; verse. Frederick Lewis Allen. Acc. 

Holiday (Corts Publishing Co.), Independence Sq., Vhila 


Quality articles, well-illustrated, on things 


delphia -50) 
First class rates, 


to-do and Bin to-go, to 3500. Ted Patrick. 


Acc. 
Journal of Living, 1819 Broadway, New York 23. (M-25) In- 
spirational, philosophic and practical advice articles on longev- 
Leonard M. Leonard, 


ity, nutrition, health, personal problems. 
.; Frances Goodnight, Features Ed. Excellent rates. 
Judy’s, Judy Bldg., 3323 Michigan Blvd., Chicago 16. (M-25) 

Current interest articles 800-1200 (no rewrites of encyclopedia 

or textbook); short stories, 800-1600. Will Judy. 1%c, Acc. 


Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. 
(M) Articles on national affairs and community problems, 
1000-1800. Felix B. Streyckmans, Mng. Ed. $35 for 1000 words; 


$50 for those 1500-1800, Ace. 
Liberty, 37 W. 57th St., New York 19. (M-10) Romantic, 
adventure, humorous short stories, youthful appeal, 


timely human-interest articles; verse; fillers; cartoons. 
Brown. First-class rates, Acc. 


MacLean’s, 481 University Ave., Toronto, Canada. (Semi-M- 
10) Short stories, love, romance, sea, mystery, industrial, war, 
5500. Articles of general interest, 


adventure, outdoor, up to 

including science, ‘personalities, medical, ete, Canadian angle 

helps, hut is not essential. W. A. Irwin, Ed. 4c¢ up, Acc. 
The Author & Journals! 
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Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing ew discovery, or a a 
point of view, or a new opinion, regarding some aspect 
glass, china, metalware, furniture, etc., 1000-2500. Jokes; fl, 
ers; essays, news items; photos. Alice Winchester. 1%c, Pub.; 

exclusive photos, paid for at cost. 

Marine Corps Gazette, The, Marine Corps Schools, Box_ 106, 
Quantico, Va. (M-30) Poekstonnt, military, and Marine Corps 
subjects, 1000 to 5000. illustrated, with emphasis on amph 
ious warfare; fillers. Major Houston Stiff, U.S.M.C. 3c, Pub. 

Menorah Journal, The, 63 Sth Ave., New York. (Q-$1.50) 
ewish short stories, sketches, one-act plays, essays, poetry. 

enry Hurwitz. lc up, Pub 

Montreal St The, Muntreal, P. Q., Canada. (W-10) 
Features of Canadian interest, short stories, 1000- , novel- 
ettes, about 35,000. A. G. Gilbert. 2c up, Acc. 

Nation, The, 20 Vesey Si ,New York 7. (W-15) Articles on 
politics, econon ics up to 2400. Freda Kirchwey. 
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National Geographic Magazine, 16th and M Sts., N. W., 
Washington 6, D. €. (M-50) Official journal National Geo- 
ag hic Society. Articles on travel and apeezarnic subjects up 

500; photographs. Gilbert Grosvenor. First-class rates, Acc. 

"‘Senee Jewish Monthiy The, 1003 K St., N.W., Washing- 
ton, D.C. (M-15) Short sturies, articles, essays, Jewish inter- 
est. 1000-3000. Edward E Grusd. lc to 2c, 

National Police Gazette, 1560 Broadway, New York 19. Fact- 
ual police stories, sports stories, to 1500; personailty pieces on 
sports figures; short Washington items. Harold H. Roswell. 
2c up, Pub. 

New Republic, 40 KE. 49th New York 17. (W-15) General 
atticles of any length, pio Wig with all phases of public affairs. 
Henry Wallace, Ed. Rate of payment by arrangement. 

New Yorker, The, 25 W. 43rd St., New York 18. (W-15) 
Short stories and humor 400 to 2000; factual and biographical 


material up to 2500; cartoons, cartoon ideas; light verse. 
Good rates, Acc. 

Pacific Pathways, 1114 \W. 8th St., Los Angeles 14. (M-35) 
Factual descriptive articles of scenic and historical points ot 
interest in the Western states, 1000-12500. James A. Fraser. 
Se. Color transparencies (not less thna 34x44"), $15-$25; 
black and white glossies, $3-$5. Pictures should come 
with ms, if possible. If not, source where they can be obtamed. 

Pageant, 535 Sth Av., New York 17, (M) Interested mostly 
short) stuff in pirational, strange fact—to 3006 
No quizzes or game material $5 minimum for short items to 


10 cents a word for 200-worders, arris Shevelson. 

PEN (Public Employee's News), P. O. Box 2451, Denver 1, 
Colo. (M) Articles, 500-2000; short stories and vignettes 500- 
2000; all material particularly interesting to public and federal 
workers, teachers—out-of-doors, love, domestic, rural, juvenile, 
medical, scientific, fashion, education, health, sports, fillers; 
verse; cartoons, $5-$15. If. Lindsay. 5c, fiction and articles; 
50c a tine for verse; up to $10 photos, Acc. 


People & Places, 3333 N. Racine St., Chicago 13 (M-Free- 
controlled) Short, human-interest, people-and-place articles, 80% 
pictorial. Frederick O. Schubert. 1c, photos, $5, Acc. 

Pic, 122 42m St... New York 17.) (M-25). Fermerly all 
pictorial, now uses atticles and stories aimed at young men. 
Good rates, Ace. 

Practical Knowledge Monthly, 1139 S. Wabash Ave., Chicago 
5. (M-10) Practical applied psychology, popular mechanics, 


self-help, vocational articles, 1000, all written for men who are 
= to get ahead. . Peter Ferrara. Approx. 2c, photos 
-$3, Acc. 


Magazine, (Popular) 205 E. 42nd St., New York 17. 
(M-35) ‘Technically accurate railroad material Fact) articles 
and photo stories. Query editor beforehand Eine subject 
and qualifications for handling. Henry Good 
rates, Acc. (Overstocked with poetry and fillers. 

Reader’s Digest, Pleasantville, N. Y. (M-25) ee er of pub- 
lished articles; occasionally original articles. G rates, Acc. 

Reader’s Scope, 114 E. 32nd St., New York 16. (M-25) 
Pocket-size magazine using reprints and original material. 
Open market for self-help, humor and short fiction; profiles of 
interesting people, 1200-1500, with occasional article to 3000; 
fillers, E. A. Pillar. 

Redbook (McCall) 230 Park Ave., New York 17. (M-25) 
Short stories, serials, complete novels, novelettes, feature ar- 
ticles. Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago 1. (M-25) Au- 
thoritative articles on business and industry, social and eco- 
nomic problems, travel sketches, humor, essays, 1500-2000 
Little fiction used. Leland D. Case. First-class rates, = 

Salute, 15 W. 44th St., New York 18. (M-25) Picture stories 
and ideas, short articles, of strong male appeal. 5-10c, Ace. 

Sa Evening Post, The, (Curtis) Independence Sqa., Phil- 
adelphia 15) Articles on timely topics 1000-4000; short 
stories 2500-5000; novelettes, 12,000-20,000; serials 40,000 to 
60,000; lyric and humorous verse; skits, cartoons, non-fiction 
fillers, to 500. Ben Hibbs. First-class rates, Acc. (Reports 
within a week.) «Query on articles.) 

Saturday Review of Literature, 25 W. 45th St., New York 
19. (W-15) Articles, essays, verse, fact-items, on literature; 
cartoons, Norman Cousins. 

Script. - 548 San Angeles 36. 
places, 2000- 


Vicente Blvd., Los 


(M-25) Articles covering personalities, issues, 
3000, note and comment material about the West, 50-300; in. 
cident, aneedotal, or mood short stories, 800-2500; light and 
seric us verse, 2 lines up; cartoon gags; picture essays, 
pages (roughly 10-20 shots.) Everything must be slanted 
for an adult) Western andience. James Felton. Fiction, 
$75: non-fietion, $125 and up; picture essay, $125; verse 75c-$! 
a line; tillers, $15, Ace. 


Sea Power, 76 9th Ave., New York. Published by Navy 
League of U. S. (Q-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; aviation; also first person 
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stories of war adventures at sea. Roger Kafka. 2c, Pub. 
Query. 

Sir, 105 E. 35th St., New York 16. General interest articles, 
2000-3000, $50, $60, $75, with $5 each for photos; short-shorts 
of male interest (no sex), 1000 or under, short fiction, 
2000-3000, $50, $60, $75, light or humorous or serious; actual, 
true experiences of men, first-person, adventure, danger, 2000- 
3000, $50, $60, $75; short sports articles, 1000-2000, $56-$60; 
fact fillers (no humor), short verse, humorous or otherwise, 
$i0-$50. W. i; Seutt, Ace, 

Smart ‘Traveler, ¥0 West St., New York 6. 
thavel articles; photos; cartoons; cover meas. 
Coon, photos, $2, (Query.) 

South, the Magazine of Travel to the South, Hibernia Bldg., 
New Orleans |2. (M-25) WVicture stories with Latin American 
locale; also fiction or non-fiction, 1500, and featurettes, 500, 
same locale. Ken Krum. Up to 2c; photos up to $5, l’ub. 

St. Anth M (Franciscan Fathers) 1615 Republic 
St., Cincinnati 10. (M-25) family magazine. Human- 
interest teatures on prominent Catholic achievements and 
individuals; articles on current events, especially when hav- 
ing Catholic significance, 2uvU-250U0, short stories on modern 
themes slanted tor mature audiences, 2000- Extra pay- 
ment for photos retained. Occasional puetry on inspirational, 
religious, and nature themes. Kev. Victor Drees, U.F.M. 


(M-25) Factual, 


Horace 


up, Acc. 
Success Today, 227 E. 44th St., New York 17. (Q) Articles 
stressing principles of success; actual success stories of living 


eople, singly or grouped. Douglas Lurton, Ed. ; mald Cooley, 


ug. Ed. Good rates, Acc. 


This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 24 newspapers). Romance, mystery, adventure, hu- 
morous short stories, 1200-4000; short articles on popular sci- 
ence, interesting personalities, sports, news subjects making 
_* better America, to 1500-2500; interesting non-war shorts, 


1000; fillers, cartoons, short animal material; appealing 
animal photos. William lL. Nichols. 
Times Magazine, The, Times Sq., New York 18. Articles, 


1500-2500, and verse based on the news, topics relating to 
sports, nature, science, education, the world of fashion and 
of women’s interest. Lester Markel, Sunday Ed. $150-$200 
tor full-size article. 

Tomorrow, 1! E. 44th St., New York 17. (M-35) Forward- 
looking and unbiased articles of general interest; world affairs, 
economics, science, education, literature and the arts together 
with exceptional fiction, verse, and book reviews. Eileen - J. 
Garrett. $125 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Can- 
ada. (W-10) Feature articles, Canadian appeal, to 2000. Nov- 
els, 40.000-45,000; and serials, 18-20. short stories, 300- 
4500; love-adventure, romantic, western, mystery, detective, etc. ; 
photos; cartoons. Jeannette F. Finch, Article Ed.; wen 
owley, Fict. Ed. 3c up, Acc. 

Town and Country. 572 Madison Ave., New York 22. (M-50) 
Satirical, topical short stories, articles, essays, on unusual sub- 
jects, not addressed to a purely feminine public. Varying rates, 
cc. 

Trailways Magazine, 35 E. Wacker Drive, Chicago 1. (Q) 
Description of places and things of interest to traveler and 


vacationer within limits of U. S. with photos. H. M. Collier. 
Up to Se a word, Ace. 
Man’s Magazine (Fawcett Pub., Inc.), 67 W. 44th 


True, The 
St.. "nee York 18. True stories of interest to men. 2000 up— 
average 5000. . Two-column fillers, 500-1000. One novel 
length (20,000) each issue. Bill Williams. High rates. Acc. 


Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political, essays 
3000-7000; short stories and verse of high standard. Charlotte 
oe Ed. Good rates, Pub. 


tways, 2601 So. Figueroa St., Los Angeles 54, Calif. 
M- vy Articles 300-1200, photos of out-of-doors, natural sci- 
ence, history, etc., on Calil., Ariz., Utah, Nevada, New Mexico, 
and So. Colorado. "Vores. Phil Townsend Hanna. 3%c, Acc. 
(Harrison Pubs.) 340 W. 57th St., New York. 
Exposé articles and starting news features, heav- 
ily illustrated. Edythe Farrell. 2%c; photos $5, Acc. 

Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Helen MacAfee, Mng. Ed. Good rates, Pub. 

Yankee, Dublin, N. H. (M-25) Robb Sagendorph. Short fiction, 
articles, 1500; verse, 8 lines; fillers, cartoons, photos. 
Yankee trading instinct appeal. 1c-2c; 3c-5c, verse. 

Your Life, The Popular Guide to Desirable Living, 227 E. 
44th St., New York 17. (M-25) Inspirational, helpful articles 
on living. 1200-2500; quizzes; brief games; fillers. las 
Lurton. First-class rates, Acc. 

Your Personality, 227 E. 44th St., New York 17. (Twice a 
year.) ee gay articles on all phases of personality, 700-2500. 

rates, Acc. 


Whisper, 
(Bi-M-15) 


STANDARD PERIODICALS—B 


Alaska Life Magazine, 708 American Bldg., Seattle 4, Wash. 
(M-25) Articles, short stories, on Alaska or of particular in- 
terest to Alaskans, 1500-3000; verse, 12-18 lines lc; verse, 10c 
a line. Pub, 

Alcance, 45 W. 45th St., New York 19. (M) Literary and 
cultural material of North American life and thought directed 
to Latin America. Frances R. Grant. 

American Hebrew, The, 48 W. 48th St., New York. 
Short stories, Jewish background, American scene 
Florence Lindermann. “ec up, shortly after Pub. 

American Life, 3210 N. Dayton St., Chicago 13. (M) Articles 
on American life, human interest and family life. At present 
overstocked. John G, Finch. Me-%ec, Acc. Releases no rights, 
hut pays to author up to 50% of money received for reprints. 


15 


(W-15) 
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Boots, The Airborne Quarterly, 11 Ravine St., Birmingham, 
Mich. “Or Fiction to 2000, not necessarily about the war, but 
must be special interest to former airborne men; gliders 
and RHR, articles about any phase of airborne, etc. ; also 
stories of veteran opportunities and related subjects. Car- 
toons, fillers. Justin P. Buckeridge. Up to 2c, Pub. and Acc. 
Until further notice, no payment will be made for articles, ex- 
cept those of unusual interest. 

California Highway 
(M) Satety a‘t'cles, 
le, Acc, 


The, Box 551, Sacramento, 


500-2500. Tloward Jackson 


Canadian National Magazine, 335 McGill St., Montreal 
Canada. (M-10) Articles bearing on Canadian National Rail- 
_ "ge and railway problems, to 1500. C. W. Higgins, 


Chicago Jewish Forum, 82 Washington St., Chicago (Q-$1.25) 
Articles and short stories, 4000-6000; and poetry, Jewish sub- 
jects and minority problems only. Benjamin Weintroub. Ye, 

cc. 

Christian Century, The, 407 S. Dearborn St., Chicago. (W-15) 
Articles on religious, international affairs, and social welfare 


topics, 2000; verse. Vaul Hutchinson. Ie, Pub. 
* Common Ground, 20 W. 40th St., New York 18. | (Q-50) 
Articles, fiction, and etry on the racial-cultural situation 


and folk materials in America, 1500-3000. Margaret Anderson, 
$5 printed page. 

Commonweal, The, 386 4th Ave., New York 16. (W-15) In- 
dependent Catholic review. Timely articles on literature, arts, 
public affairs, up to ; verse up to 30 lines. Philip Burn- 
ham. Edw. Skillin, Jr. %c, verse 40c line, Pub. 

Contour Quarterly, 2252 Telegraph Ave., Berkeley, Calif. A 
Little Magazine. (Q) Political, critical, literary atticles, to 
5000; essays on society, art, music, to 5000; vital, experimen- 
tal short stories, to 5000; serials if in form of an article or 


criticism; modern verse, very little rhymed; experimental 
photos, proofs of original paintings. Christopher Macl.aine 
Payment only contributors’ copies, Pub. Releases sup. rights. 

Current History, 108-10 Walnut St., Philadelphia 6. M-25) 


Historical news, werld affairs, diplomacy, strategy; important 
U. S. events; important documents. D. edmond. Ic, 


Everyday Topics, Ilygiene Bldg., Wilmington, Ohi (M) 
heatures of controversial human interest, political, sports, 
health. Edwin LL. Groome. Pub. 


Filler Magazine, Girard, Kans. Market for all kinds of fillers. 

Forum, 108-10 Walnut St., Philadelphia 6. M-25) Articles of 
general political, social, or literary interest, 2500 up; essays 
Raymond E. Roberts. ic, Pub. 

Future, Akdar Bldg., Tulsa, Okla. (M-50) National magazine 
of U. S. Junior C. of P<: Travel, adventure, young businessman 
stuff; features on young executives, 1000; photos; cartoons. 
Brevity and pictures important. Raymond FE. Roherts, lec. 
lub. 


Grit, Williamsport 3, Pa. (W-7) Clean short stories, adven- 
ture, mystery, love, Western, etc., 2500-4000; serials. Odd, 
strange pictures, brief text; personalities and articles of general 
interest, 300-1300; short illustrated articles for women’s and 
children’s pages. Howard R. Davis. $4 to $8 per short story, 
varying rates for articles, photos $3, Acc. 


Healy’s Prize Winner, 332 KF. S2ud St., Seattle 5, Wasi 
(M) Shot articles, 250 toa 1000, on prize contesting, writing, 
and money-making hobhies. Also, monthly prizes of $3, $2, $1 
for the best list) Congest and most accurate) of recent prize 
winners’ names and addresses; notices of new, ‘dead’ or unfair 
contests; for recent winning entries (statements, slogans, 
ete.) Occasional pertinent poetry. James Colopy. le up, 
Ace 

Horn Book, 248 Boylston St., Boston 16, Mass. (Bi-M) 
Articles on juvenile authors and illustrators. Bertha Mahoney 


Miller. le, Pub.. Supplementary rights released to authors. 

Imprimatur, (A Literary Quarterly for Bibliophiles) P. O. 
Box 51, Fvanston St., Cincinnati 7. ( Authoritative high 
quality articles on specialized subjects such as _ publishing, 
book marketing. research, first editions, bibliography, rare 


books, fine typography, and so forth, 1000-2500. Loyd Emer- 
son Siberell. Varying rates. 
J. C. Review, 130 N. Wells St., Chicago 6. (M)_ Easy-to- 


read, yular style articles cn vocational guidance, child care, 
family welfare, roe care of the aged. Louis — 3c-5c, Ace. 
(No longer in market for outside material.) 

Jewish Life, 305 Broadway, New York 7 (Bi-M-25). Articles 
and stories addressed to the modern Orthodox Jewish point of 
view, and reflecting the creative aspects of Jewish life, 1000- 
2000. Leo S. Hilsenrad, Mng. Ed.; Saul Bernstein, Assoc. Ed. 
$5 i ng page (average 400 words), Pub. Sup. rights released 
to author. 


Leatherneck, 1336 New York Ave., N.W., Washington 13, 


D.C. (M-20) Military and civilian articles about Marines. 
R. A. Camphell, Major, U.S.M.C. Ic, Ace. 

Link, The, General Commission on Chaplains, 122 Maryland 
Ave., N. E., Washington 2, D.C. (M-15) Short stories, 1200- 
1600, articles 800-1500, on subjects and problems of interest to 
service and ex-service people; short articles, 400.800 on per- 
sonal experiences. Christian background in stories, but not 
preachy; cheery vein with humor; fillers; cartoons, Interest 
is to 18-20 year olds now in service and career soldiers. Del- 
mar L. Dyerson. Payt. 90 days prior to Pub. Releases all 
rights ‘unless otherwise specified. 

Magazine Digest, 20 Spadina Rd., Toronto, Canada. (M-25) 
National digest only, save for occasional feature article paid 
for at 7c a word. M. Simmons Ed.; Anne Fromer, Mng. Ed. 

Modern Mexico, 38! 4th Ave., New York 16. (M-40) Iluman 
interest articles and articles dealing with the cultural in 
stitutions, business, people, and day-by-day life in Mexico; 
same fiction; 2000 words plus photos; verse. 4c, Pub. N. C 


Helth, Exec. Ed. Releases all rights. 
Montreal, P. Q., Canada. 


Montrealer, The, 1075 Beaver Hill, 
16 


(M-15) Short stories to 1500. Roslyn Watkins. 1c-3c, Pub. 


(No editorial requirements at present.) 

Motels and Courts, 544 W. Colorado Bivd., Glendale, Calif. 
(M-20)) Atticles dealing with travel, emphasizing the use ot 
Auto colt accommodations ; descriptive articles to 1500 about 
new Motels under construction; articles dealing with prob- 
lems of saute court owners from a business standpoint. Jean 
Jacques. le up; photos $2 up, Ace. 

Mozark Wow Publications, Eolia, Mo. Hobby- 
literary travel magazine featuring the literature, people, scenic 
wonders of the Ozarks and other sections of Missouri, Ar- 
kansas and the South. Uses poems with the Ozark slant. 
Sketches and pictures of le and scenery. Articles about 
hobbies, writers, artists, radio, stage, and travel in the South. 
l’ayment in prizes enly. 


Nevada Magazine, |’.O. Box 37, Minden, Nev. (M-25) A-I type 
of material dealing with Nevada and Sierra Nevada region, his- 
torical and current events, shorts on Nevada, including tietion 
hased on true legendary data; verse. Nominal rates, verse, $!. 
slightly more if accompanied by photo. Pub. 

The New Colophon, 66 E. 56th St., New York 22. (Q) (Re- 
vival of old Colophon scheduled for January.) Articles on first 
editions, unusual printing, Americana—anything of scholarly, 
literary, bibliographical interest. Elmer Adler, John ‘T. Win 
terich, Frederick B. Adams, Jr. 

New England Quarterly, Hubbard Hall, Brunswick, Maine 
(Q—S!) Articles and essays on New England Life and Letters 
Herbert: Brown. No payt. (Slow to report.) 

New Jersey Compass, 32 Nassau St., Princeton, N. J. (M-25) 
Articles and essays on N. J. subjects—historical, industrial, 
personalities, etc.—to 1500; editorial, 250; fillers, jokes, epi- 
grams, news items, 100-200; photos. Anything that has to do 
with New Jersey, past or present. Paul Tomlinson, ‘2c, jokes, 
news, $1-$2; fillers, $2-$3; photos, $3. Sup. rights released 
on arrangement. 

New Mexico Magazine. Santa Fe, N. M. (M-25) Hlustrated 
atticles on New Mexico. George Fitzpatrick. $10 to $15 per 
article, Pub. Verse, no payment. 


Omnibook, Inc., 76 9th Ave., New York. (M-35) 25,000 word 
abridgements of ‘current hest-selling books. Vays up to $4000 
for reprint rights. Acc. (Not interested origtial 
material.) 

Opinion, !7 E. 42nd St., New York 17. 
short stories 2000; verse; fillers; Jewish interest. Dr. 
s. Wise. le, Pub. 

Our Army and Our Air Force, 30 Beechwood Rid., 
No J. (M-35)) Stimulating controversial military articles; 


(M-25) Articles 2000; 
Stephen 


Summitt 
short 


ervice stories 1000 to 2000; jokes; cartoons; regular army 
force background. Herbert E. Smith. 4c, Pub. Re- 
leases all rights. 


Our Dumb Animals, 180 Longwood Ave., Boston 15, Mass 
(M-10) S. oP. A, organ. Animal articles, up to 600; photos 
A. Swallow. Yc, Ace. 

Our Navy, 1 Hanson P1., Brooklyn 17, N. Y. (2M-25) Pro 
fessional type articles on naval subjects, of interest to en- 
listed per: : authentic articles on naval subjects, 2000- 
4000; action naval short stories; photos; humorous and fact 
essays with naval slant. Roy Pepperburg.” Y%-le, Vub. No pay 
ment for verse. 


Philippines, 7 California St., Los 


Pacific Frontier and the 
Angeles, (2-25) articles on social, economic 
short euler depicting the 


litical issues, as well as 
fasion and cultural entialities of the people of the Pacific 
sin. Verse; jokes; fillers, cartoons; cartoon ideas. Stanley 


. Garibay. Pub. Yc. (Reported slow.) 

The, (Famous Features Syndicate), 1150 Ave- 
nue of the Americas, New York 19. ($3 yr.-$7.50), incl. Year 
Book.) Business articles, social, economic, cultural and travel, 
covering the Western Hemisphere, 1000-2000; fillers. Exception- 
al photos. Ic, Pub. 

Partisan Review, 
erary, political, experimental, 
fine writing, to 5000. 2M%c, 
Philp Rahv, Eds. 


1545 Broadway, New York 19. (M-50) Lit- 
off-trail, advance-guard stories, 
fiction, 50c line, poetry. Wm. 


thfinder News Magazine, 1323 M. St., N.W., Washington 5, 
D. sf (EOW-10). * Only news leads of exceptional timeliness and 
importance. Donald S. McNeil, Mng. Ed. Pub. (Practically 


no market.) 
aan Lovers, 532 Pine Ave., Long Beach 12, Calif. (M-25) 
sted sub for men using tongs on pipes, pipe smoking and 
to . Geo, W. Cushman. Ic, Pub., for 
articl a technical or semi-technical nature; no payment 
for other 

Plain Talk, 240 Madison Ave., New York 16 (M). Documen- 
tary material on totalitarian activities. Isaac Don Levine. Pay- 
ment by arrangement. 

Profitable Hobbies, 24th & Burlington, Kansas City 16, Mo. 
(M-25) Original how-to-do-it articles; features demonstrating 
the financial possibilities stories built around in- 
dividual hobbyists, to and cartoon ideas. Fact 
items. T. M. $1-$5,Pub. 


Radio Best, 452 Sth een New York. (M-25) Articles per- 
taining to radio’s responsibility—its effect on adults, child, ete. 
— candid pix personality layouts. Edward Bobley. 3-5c, 

ce. 

Rayburn’s Ozark Guide, Eureka Springs, Ark. | sed Short 
stories, features, verse, photos with Ozark slant. tto Ernest 
— Payment by arrangement. 

ocky Mountain Life, 623 Mining Exchange Bldg., Denver 
2; Reale (M-25) Articles with regional appeal; personalities, 
its, sports, Colorado history, travel, wild life, 1000-2000. 
Western filers; unusual, true historical stories (high altitude 
Western) tegional photo stories, are particularly desirable. 
Ada Nevill, Mss. Ed. 1c, Pub. 

Rosicruclan Magazine, The, Oceanside, Calif. (M) Articles 
on occultism, mysticism, art, science, nutrition, astrology, in 


The Author & Journalist 
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U. S. Navy 
- Material largely from naval personnel; 


accord with the Rosicrucian Philosophy; short stories along same 


lines, 1500-2500, $3-$15, Acc. 

Russian Review, The, 213 W. 
An. $2) Scholarly articles and essays on Russia, 
ent, 3000-3500. $25, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian _— up to 2000; light, "eo 
articles, satire. B. K. Sandwell. % to lc, photos $2-$3, 

Story, 116 E. 30th St., New York. (Q-40) Distinctive oo 
stories, ‘‘novellas.’’ Whit Burnett. Moderate rates. Pub. 


Tic, V. O. Box 350, Albany 1, New York. Articles on dentai 
or dental related themes, 1000-6000; short-short fiction of the 
sume type, 750 to 1000; cartoons; photographs and other illus- 
trations, individual or series, humorous poetry to 60 lines; 
crossword and other puzzles. Payment to $75 for unusual, top- 
flight articles; rates reached through individual negotiation with 
each contributor, 

Townsend National Weekly, 6875 Broadway, Cleveland. 
(W-10))) Articles and news on social security, taxes, aid 1 
iged, to 800, [000-word short-shorts of general interest, not 
limited to old- age pensioners; jokes. George B. Fritz. $15 
$25 each, Acc. 

Pracks Magazine, (20 


23rd New York. (Semi- 
past or pres- 


lexington Ave., New York 17.) (M-it) 


Articles on) railroad subjects 500-1500. Ted O'Meara. t 
Se; fillers, $5. (Query.) 

Trail-R-News, Griffin-Patterson Bldg., Box 431, Glendale, 
Calif. (M-10) Travel articles to 1000, pgs those built 


around ‘VTrailercoach life. Jean Jacques. le up, Pub 


U. S. Army Review, 314% S. 4th, Springfield, Ill. (Bi-M) 
Personal, human-interest military features, with articles to 
1500. Harry C. Ford. Y%ec up. 


Magazine, 512 Sth Ave., New York 18. (M- 25) 
to 2000. H. C. Black 
erby. Me, 


Veterans Magazine, 624 S. Michigan Ave., Chicago 5. (M) Ma 
terial from veterans only, except rarely from someone who has 
worked with veterans. Cheerful theme. David J. Atchison, 3-5c; 
photos, $3-$5; cartoons, $10. 


Welcome News, 404 W. 9th St., Los Angeles. (Q-10. Bi-M 
Veb. 1948) Articles on travel, history, biograpliy. 
200-1500; essays on Cooperatives and social reform, 1000-1200; 
short stories along socialistic lines; varied verse. ‘Tl. G. 
Mauritzen, Payment as agreed, lub. 


ychology Digest, 103 Park Ave., New York 17. 


Your Ps: 
(Bi-M-35) Material on 


psychological subject-matter, 1-2000; 
fillers; stories and occasional poetry with psychological slant. 
Lesley Kuhn, Mung. Fd. 1e-2c, Ace. 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
25) For expectant mothers and mothers of babies under one 
year old. Uses in every issue an article by physician and 
other suitable articles not over 750 words. No fiction, No pay- 
ment for verse except free copies of magazine. No photos. 
Only magazine of its kind edited by a professional registered 
nurse. Beulah France, R.N., %e, b. 

American Family Magazine, ‘the, 53 W. Jackson Blvd., Chi 
cago 4. through IGA stores). Good fiction, puzzles, 
quizzes, certoons, fillers, Joho W. Mullen. Tnd., Pub 

American Home, The, 444 Madison Ave., New York 22. 
(M-25) Practical articles with illustrations pertaining to home, 
interior decorating, building, gardening, ildren, family 
health, homecrafts, 800 to 2000. Mrs. Jean Austin. Varying 
rates, Acc. 


Baby Post, 55 W. 42nd St., New York 18. (Q-25) Author- 
itative articles on baby care, home features, and occasionally 
a short story of copa to this particular field; verse. Louise 
Cripps. 2-5c. 

Baby Talk, 420 Madison Ave., New York 17. (M-25) Lightly 
handled but constructive articles ahout babies and their care. 
1000-2000; fillers; verse. Irene Parrott. 1c, Acc. 

Time (Alford Pub. Co.), 424 Madison Ave., New York 
22, (M-25). Articles to 1500 of interest to new mothers 
‘2c, Ace. (Similar requirements for Modern Baby ai! Today’: 
Baby published by the same firm.) Miss Barhara A. Votters 


Himes & Gardens, 1716 Locust St., Des Moines 3, 
Iowa. 28) Practical how-to-do articles on home, family, and 
garden to appeal to hoth men and women. No fiction. very 
little poetry. Uses general interest articles for the family 
Copious use of photos. Anecdotes and shorts, $5; Pub.; articles, 
up to $400, Acc. 
Brides Magazine, 527 5th Ave., New York 17. (Q) Articles, 
100-1500, covering fashions, suralenenes and home decoration, 


ete.,, of interest to brides. Welen Murphy. Varying rates, 
Acc. ; 
Business Girl, Rox 6948. Dallas 2, Texas. (M-35) Business 


girls success stories, selp-help type articles slanted to business 
girls; articles and fiction, approximately 1000. Poetry printed, 
not paid for. Filler on women in unusual occupations, $1. Un- 
used mss. returned without editorial criticism. Betty Oliver. 
le, Pub. (Reported very slow.) 


Californian, The, 1020 S. Main St., Los Angeles 15. (M-25) 
Articles on interesting women in Californian life, careers for 
women, etc., 750-1000; light, warm, mood, character, plot 
short stories, 1000-1800; California travel articles; humorous 
verse. J, Osherenko, Ed.; Donald Carlson, Mng. Fil 
Varying rates, Acc. 

Canadian Home Journal, 73 Richmond St.. W.. Toronto, Ont. 
(M-15) Short stories to 5000; articles of interest to Canadian 
women, 2500. W. Dawson. Good rates, Acc. 


(Maclean-Hunter Pub. Co.) 


Canadian Homes & Gardens, 
March, 1948 


481 University Ave., Toronto Canada. 
garden articles to 1500; photos; fillers. 
only, Mellwaine 


(M-25) Home and 
Canadian interest 


Charm Magazine, (S. & S.) 122 E. 42nd St., New York 17. 
(M-25) Articles to 3000 of interest to the business girl, age 
20-30; short stories; fillers; verse; cartoons. Mrs. Frances 
Harrington. Good rates, Acc. 
laine, (Maclean) 481 University Ave., Toronto, Canada. 

Short stories and serials; love, married-lile, parental 
problems, mystery, adventure, 3500-5600. Articles, Canadian 
interest, up to 2000. Mary-Etta Macpherson, Mng. Ed. 2c, Ace. 

Child Study, 221 W. 57th St., New York 19. (Q) Articles 
on child developmeut, psychology, etc. Harriet KE. Davis. No 
payt. 


Chate! 
(M-15) 


Everywoman’s Magazine, (Coast-to-Coast Pub. Co.) 1790 
Broadway, New York. (M-5) Love and domestic stories with 
housewife slant, 3500-5000; short-shorts, 1200-1500; light arti- 


cles, 1000; short verse; how- to-do-it items; cartoons. Joan 
Ranson, Approx. 2c, Acc. short shorts, $50-$75; short 
stories, 3500-5000, $100- $iso: "4-6 part serials, q 


Family Circle Magazine, The, 25 W. 45th St., New York 1¥ 
(M-5) Short stories 1500-3500. R. R. Endicott, 3-5c, Ace. 
(Limited market.) 

Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500- , on family sub- 
jects. F. A. Fink. Yec-2c, Pub. 

Flower Grower, The, 2049 Grand Central Terminal, New York 
17. (M-25) llow to do articles by experienced home gardeners, 
and photographs on gardens and flowers; also, poetry on gat 
dens and flowers. Moems, $1-$5. Paul Frese. 


Glamour, (Conde Nast) 420 Lexington Ave., New York 17. 
(M-25) Love, humor, unusual career articles; good personality 
pieces; politics; world affairs; social problems; how-to arti- 
cles; facts with light treatment; fillers. Elizabeth Penrose, 
Ed. ' $25-$150, Acc. (Query on articles.) 

Good Housekeeping, (Ilearst) 57th St. and 8th Ave., New 
York 19. (M-35) Short stories up to 10,000; short articles; 
verse. Herbert R. Mayes. Acc. 


Harper’s Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished short stories only; not popular magazine ma- 
terial. Prefers articles in outline form. Mary Louise Aswell, 
Lit. Ed. Good rates, Acc. 

Hearth and Home, Skelgas Div., Skelly Oil Co., DP. O. Box 
436, Kausas City 10, Mo. (Bi-M) Articles on homemaking, 
food preparation, household aids, care of the home and family, 
hobbies, family, ete., 500-1500, of interest to rural and subur- 
ban families. Viola Hl. Ward. 2c; or $15 for page with photos, 
$25 for double page with photos. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-15) Articles of interest’ to Southern women, 
800; short stories, 1200-3000; short-short stories, 800-1200; car 
toons. Mrs. McClain. 

Home Desirable, The, 836 S. Michigan Ave., Chicago. 
trolled) Articles on home modernization through plumbin and 


ac, Acc. 


heating, 850; homemaking material, well illustrated. uman 
interest features for family. L. R. Varney, 2c, Pub. 
Home Life, 161 8th Ave., N., Nashville 3, Tenn. (M-15) Short 


stories 1500-3000 and feature articles of interest to home and 
family groups, Christian viewpoint, 750-800; short poems of 
lyric quality, human interest, and beauty; occasional photos; 


fillers, cartoons, and cartoon ideas. Joe W. Burton. “Ye average, 
Acc. 

House and (Conde Nast) Lexington Ave., New York, 
(M-50) Tlome decoration, gardening, landshape, unusual tré avel 


and architectural articles. Richardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-35) Articles on pa 
remodeling, decorating, gardening, entertaining, cool 
house maintenance, etc. Largely staff-written. Elizabeth ‘oa 
don. Acc. 

Household, 912 Kansas Ave., Topeka, Kans. (M-20) House- 
hold and genera! articles, short stories 1000-5000. Occasionally 
light essays. Nelscn Antrim Crawford. 2c up, verse 50c¢.( Over- 
stocked with fiction and verse). 


I t W 1819 Broadway, New York 23, (M-15) 
(National Federation Business & Professional Women’s Clubs) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv- 
ing; women’s adventures; light, humorous articles, woman’s 
angle, 1500-1800. Verse 2-5 stanzas. Frances Maule. $5-$35 
per article, verse $2-$3, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia 5. (M-25) Articles 2000-5000; short stories 4000-7500; 
serials, 50-70,000; novelettes 20- 40,000" short lyric verse; fill- 
ers, cartoons. Bruce Gould, Beatrice Blackmar Gould. First- 
class rates, Acc. 


Mademoiselle, 
35) Short stories and 
18-36, 2006-3500. 
Davis Ace 

Mademviselle’s Living, |22 I. 42m St., New York 17. (Q) 
Latgely staff-written, but will accept short, humorous pieces 
and how-to do-it articles aimed at smart young homemakers. 
Retsy Valhot Blackwell. Good rates. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian interest on fashion, society, the 
arts, sports. 2c, Acc. 

McCall’s Magazine. (McCall), 230 Park Ave., New York 17. 
(M-25) Serials, 40,000; complete novels, 20,000; novelettes, 10- 
12,000; short stories, 5000- ; articles; verse. Otis L. Wiese. 
First-class rates, Acc 

Milady of California, 3839 Wilshire Blvd., Los Angeles 5. 
(M-25) Is accepting only a limited amount of verse now— 
no tietion or articles. June Barth. Varying rates, Pub. 


(S. & S.) 122 E. 42nd St., New York 17. (M- 
articles of interest to young women, 
Associate and Fiction editor, George 
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Modern Knitting, 247 l’ark Ave., New York 17. (Q-35) Wel- 
comes ideas on new departments, new columns, features, edi- 
torial material covering knitting, crecheting, embroidery, and 
other Richard Il. Roffman, Ed, Promotion Dir.; Gizi 
Alton, Ed. <Ace., depending on assignment or nature of ma- 


terial. 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short stories 2500- 2700; short verse. Dorothy 
Leicht. Fair rates, Pub. 

Mother’s Magazine, (David C. Cook I’ub. Co.) Elgin, Ill 
(Q-35) Fiction of interest. to mothers dealing with problems 
ol young children up to 12, Christian viewpoint, to 2700; fea 
ture articles of interest to young family groups, to 1100; short 
hobby and family fun 


inspirational poems for young mothers; 

ideas; tillers Dorothy Riley, VFietion Ed. 2c; articles, le, 
Nec. 

My Baby, 1 E. 53rd £t., New York (M) Articles to 2000 of 


interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. Ic up, lub. 

National Home Monthly, (Ilume Tub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, fan., ‘anada, (M-10) Illustrated fea- 
ture articles: short stories, 4500; verse. L. E. Brownell. Good 
rates, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M) Scientifically accurate, but informall written, il- 
lustrated articles on rearing and education of children, to 2500. 
lc, photos $1-$3, Acc. 

Parents’ Magazine, 52 Vanderhilt Ave., New York | 
(M-30) —— on family relationships, child care, food with 
menus and wes, ct 2000-3000. Mrs. ‘Jara Savage Little 
Up $100 for articles, Ace.; shorts on childhood ane 
problems $5 each, Vuh. 


Eva H. Grant. 


teen age 
Sunset, 576 Sacramento St., San Francisco 11, (M-15) Largely 
staff-written. Purchases from West Coast contributors only. 
Query. Walter Doty. 
Sun-up, The Magazine ot 
4th Floor, Moore Bldg., San Antonio 6, Texas. ( 
articles for the home-maker and gardener of the 
cipally those in the $4,000-$25,000 income group, 1200. 


Southern Living and Gardening 
M-25) Useful 
South, prin- 
Top-notch 


photos. Kenneth Kitch. lc, Acc. or by arrangement. 
Today’s Woman (lawcett Vub., Inc.) 67 W. 44th, New 
ork | (M-2 ction and fact of interest to the young 
housewife 2 years of age Articles 3000 or less; fiction, 
HOO. Complete novel (25,000) each issue Geraldine 
Rhoads, bd Win. C. Lengel, Ex. Ed.; Bill) Parker, Non 
hetion bd Kleanor Stierhem, Fiction Ed.; Excellent rates 


Nee (Rather slim margin for awhile on usual stories. 
Vogue, Incorporating Vanity Fair, (Conde Nast) 420 Lexing- 


ton Ave., New York 17. (2M-50) eticies of interest to — 
en, 1500-2000; photos No poetry, no fiction, No set rates 
Ven European rights released 


Western Family, 1300 N. Wilton Pl., Hollywood 28. (Semi- 
M) All types o * interesting, readable fiction to 2000; short- 
shorts and timely well-illustrated articles of interest to the 
homemaker, to 1200; two-part serials; humorous, everyday 
incidents for “‘Living Humor,”’ 100-300 words, $25, Acc. Aud- 


ree Lyons. 2%c-5ce, Acc. 

Woman, The, 420 Lexington Ave., New York 17. (M-25) 
Non-fiction of interest to women, 2000, articles on what women 
are doing, preferably written in narrative style; itu features; 
jokes. Theodore Irwin, Ed. director; Dorothy M. Johnson, Ed. 
Good rates, Acc. 

Woman's Day, W. 44th St., New York 18. (M-5) Tluman 
interest and humorous type stories, 2500-5000; serious anc 
humorous articles, 1800-2000; fillers. Mabel Ilill Souvaine, Ed. ; 
Betty Finnin, Viet. Ed. Ace., no set rate. 

Woman's Home Companion, (Croweil-Collier) 250 Park Ave., 
New York 17. (M-10) Women’s and household interests. Ar- 
ticles, 2500-6000; short stories, to 10,000; novelettes, 15,000; 
chert novels, to 25,000; serials to 60,000. Wm. A. Birnie. 
First-class rates, Acc. 

Woman’s Life, 227 E. 44th St., New York 17. (Q) A com- 
panion publication to Your Life and Your 3 help- 
ful, entertaining articles, 400-2500, on all phases of a woman’s 
life. Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E. 42nd St., New York 17. (M-25) 
Distinctive adventure short stories, novelettes, serials. ‘ile 
ballads, 50c per line. Kenneth S. White. 2c up. 

Blue Book, (McCall) 230 l’ark Ave., New York 17, (M-25) 
Mystery and adventure short stories, novelettes; book length 
novels. Articles of masculine interest. Donald Kennicott. 
Good rates, Acc. 

Doc Savage Magazine, (S. & S.) 122 E. 42nd St., New York 
17. (Bi-M-25) Action adventure short stories, 1000-6000, any lo- 
cale. Must be well-written. B. Rosmond. Good rates, Acc, 

Jungle Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Adventure short stories, novelettes of the African 
jungles. Joe Callanan. lc up, Ace. (Wide-open market now.) 

Short Stories, 9 Rockefeller Plaza, New York 20. (2-M-25) 
Adventure, mystery, action short stories up to ; novel- 
ettes, 10,000-25,000; serials; book lengths; fillers, 50-500. Doro- 
thy Mcllwraith. Good rates, Acc. 


DETECTIVE—CRIME—MYSTER Y—GANGSTER 


Black Book Detective, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Uses a 35,000-word lead novel featuring The 
Black Bat, written on assignment: several short  fast-action 
detective-crime stories not over Leo Margulies. Ic up, 
Acc. 
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Black Mask, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-25) Detective short stories and novelettes to 20,000. 
Kenneth White. 2c up, Acc. 

Crack Detective Stories, 
Action Group) 241 Church St., New Yor (Bi- 
tiction stressing plot) char: wlerization; 
8000. Robt. W. Lowndes, Ed. lec up, Ace. 

Detective Mystery, (Thrilling) 10 E. 40th St., New York 16. 
(0-20) Book tengih detective novel by arrangement; short 
stories to Margulies, 1c up, Acc . 

Detective Novel, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M Book-length detective novel arrangement. Fast- 
action detective short stories. Leo Margulies. Ic up, 

Detective Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-25) Detective short stories to 8000; novelettes to 12,000; 
short novels to 20,000. Daisy Bacon. Good rates, Acc. 

Detective Tales, (lopular) 205 Kk. 42nd St., New York 17 
(M-25) Emotional eb stories, crime background, up to 4000; 
detective-mystery-menace novelettes 9000, Michael Tilden, Mug. 
Everet Ortner, Ed. Good trates. 

Dime_Detecti (Popular) 205 E. 42nd St., New York 17. 
M-15) Mystery and action with emphasis on character; short 
stories around 5000; novelettes, 10-15,000. Harry Widmer, Acc. 

Dime Mystery, (Popular) 205 E. 42nd St., New York 17. 
(ii M-15)) ‘Phrills, fantastic detective mystery action in novels 
14,000; novelettes 9000-10,000; short stories up to 5000; love 


(Columbia Publications, tne.-Double 
-15) Detective 
short stories to 


interest. Michael Tilden, Mng. Ed.; Everet Ortner, Ed. Ic 
up, Acc. ‘ 

_ Ellery ons Mystery Magazine, 570 Lexington Ave., New 
York 22 M-35) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 


mate mystery, crime, or detective short story has supernatural 
or horror elements, 0. Cartoons. No taboos, no ang 


editorially. Ellery Queen.’’ $150 up for average length 
short story, Acc 

G-Men Detective, (Thrilling) 10 E. 40th St., New York 16. 
M-15) Glamorous, 


fast-action G-Men short stories 1000- 
; novelettes 7000-8000; 20,000-word G-Man novel by ar- 
rangement. Leo Margulies. Ic up, 
Mystery Book Magazine (‘hrilling), 
atk 16 (Q-25) Detective and mystery 
Well written, cleverly handled crime problems. 
g Dir. Good rates, Acc. 
ew Detective, (Fictioneers, Inc.) 205 E. 42nd St., New ag 

7 “Bi- We 25) tective action stories to 6500; novelettes 
12,000. Alden Norton. rates, 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi- _" 15) Fast-action detective, crime short stories 1000- 
5000. Book-length novels by arrangement. Leo Margulies. Ic 


up, Acc. 

4 aro Detective, (Thrilling) 10 E. 40th . New York 16. 
ty 15) Detective short stories, 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. 1c, Acc. 

Private Detective (Trojan Magazines, 
New York 17. Short stories to 6000, 
novelettes, 9-15,000; le up, Acc. 

Scientific Detective, 1745 Broadway, New York 19. M-25) 
Good detective stories with emphasis on detection, 1000-5000. 
L. V. Tolces. Ye up, Acc. 

Shadow Mystery (S. & S.), 122 E. 42nd St., New York 17. 
Mystery detective short stories 1500-10,000. Must be well- 
written. B. Rosmond, Good rates, Acc. 

Shock—The New Magazine, (Fictioneers) 210 k. 43rd 


10 E, 40th St., New 
stories, 1000-60,000 
Leo Margulies, 


Inc.), 125 E. 46th St., 


with some girl interest; 


st., New York 17. (Bi-M-1I5) Realistic adventures in violence, 
woman interest, 100-10,000. Harry Widmer. 
up, Acc 


Ten Detective Aces, (Ace Mags.) 23 W. 47th St., New York 
19. (Bi-M-15) Dramatic detective, mystery short stories, 1000- 
5000; novelettes, 8-10,000; woman interest welcome. Maurice 
Vhillips. le up, Ace. 

10 St Detective, (Ace Mags.) 23 W. 47th St., New York 
19. (Bi-M-15) Short stories 1000-5000, novelettes 8-10,000. 
Maurice J. Phillips. le up, 

Thrilling Detective (Virilling) 10 40th St, New York 


(Bi-M) Action-detective short stories, 1 novelettes, 
7000-10,000; novels, 15-20,000. Leo Margulies. le up, Acc. 
Triple Detective (Thrilling), 10 E. 40th St., New York 16 


(Q-25) Three published detective novels by well-known writers; 
detective short stories to 6000. Leo Margulies, Ed. Dir. lec up, 
Acc. for shorts; novels by arrangement. 

True Police Cases, (Haweett) 1501 Broadway, New York |: 


(M-25)) First-class detective stories to 8000; fillers, 500-1504 
cartoons. Sam Schneider. Stories, 3c up; fillers, 5c, Acc. Buys 
tirst N.A. serial rights. 


WESTERN MALE INTEREST 


An High, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
25) Past-moving, dramaaic Western fiction; short stories 
to 5000: novelettes and der 8-14,000. Michael Tilden, Mng. 

Costa Carnsso, Ed. le, Ace. 

Action Stories, (Fiction Sanne 670 Sth Ave., New York 19 
(Q- 20) Fast stories of the est with good woman interest. 
4000-25,000. Paul Payne. le up, Ace. 

Big Book Western, (Popular) 205 E. 42nd St., New York 17. 
(M-25) A few short stories, . Western novelettes, 10,000; 
novels 17,000, Western fact articles 1500. Michael Tilden, 
Mng. Ed. Bruce Cassidy, Ed. lc, Ace. 

Blue Ribbon Western, (Columbia Publications, Double 
Action Group) 241 Church St., New York. (Bi-M-i8) Short 
stories, 2000-5000, Novels, 40-50,000. Rates by agreement. Rob- 
ert W. Lowndes, te, Ace. on short stories. 


cowboy Novel Magazine, (Colum 
Same as Blue Ribbon W: 


The Author & Journal! 
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Real Wes 
-Group) 241 


Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Vigorous, human Western short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 18,000; emotional inter- 
est, realistic characterization. Michael Tilden, Mng. Ed.; 
George Murphy, Ed. Good rates, Acc. 

Double Action Western, (Columbia Publications. Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Same 
as Ribbon Western. 

(Thrilling) 10 E. 40th St., New York 16. 


(Beh Western’ action- 


cked short stories, 1000-6000; nov- 
ae. 3 0,000. Leo i 


le up, Ace. 


(Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Bi-M-15) Novelettes, to 
9000; short stories 2000-5000; fact articles to 1500. Robert W 


Lowndes, Ed. 1c up, Acc. 


Fifteen Western Tales, (Fictigasers. Inc.) 205 E. 42nd St., 
New York 17. (M-25) Stories of the Old West, 4000-6000, novel- 
a to 12,000. Occasional fact articles. Alden Norton. lc up 

ce. 

Fighting Western (Trojan Magazines, Inc.), 125 E. 46th St., 
New Yo ps 7. (Q) Western action stories; novelettes, ¥-15,000, 
Mp, dee 

14 Western, (Vopular) 205 42md St., New York 17. (M 25 
Western short stories 1000-6000; novelettes, 9000-15, 000, 
Tiklen, Mng. Ed., Costa Carusso, Ed. Vee 

tier Stories, (Fiction House) 670 5th Ave., New York 19. 
Western historical short stories, 2500-9500; novelettes, 
!0,000-15,000; novels to 22,000; articles; of covered-wagon days. 
Joe Callanan. 1c up, Acc. 


Giant Western (Thrilling), 10 FE. 40th St., New York 16 
(Q-25) Western stories, 1000-60,000. Well written, cleverly 
done narratives of the Old West. leo Margulies, Ed. Dir 


Good rates, Acc. 


Lariat Story Magazines, (Fiction House) 670 5th Ave., New 
York 19. (Bi-M-20) Fast-moving, colorful egy ranch-and- 
range locale, good woman interest 4000-8000; 15-25,000. Jack 
O'Sullivan. lc up, Acc. 

Leading Western (Trojan Magazines, 
New Yotk 17 Western action 
15,000, le up, Ace. 

Memmoth Western, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25)_ Stories of the Old West, from shorts of 
1000 words to full-length novels of 75,000. Raymond A. Palmer, 
Ed. 1%c-3c, Acc. 


Inc), 125 
stories; 


46th St., 


novelettes, 


Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Uses a word lead novel featuring 
the Masked Rider, written by assignment; an 8000-word novel- 
ette, several short stories not over 6000. Distinctly Old West, 
with no modern touches. Leo Margulies. 1c up, Acc. 


_New Western, (Fictioneers, Inc.) Z05 E. 42nd St., New York 
7 (M-25)) Colorful Western action stories; short s to 5000; 
novels and 8-12,000.. Michael Tilden, Mng. Ed., 


Bruce Cassidy, Ed. Up to lc, Acc. 


Northwest (I iction House), 670 5th Ave., New York 19. (Q- 
20) Fast moving, action adventure stories of the Northwest, 
Alaska, Yukon, Canada, The Arctic, embracing these subjects: 
Timber, fur trapping, gold, silver mining; fishing; whaling ; 
Mounted Volice escapades. Romantic interest necessary in 
novels and novelettes. 5-25,000. Jack O'Sullivan. Ic up, Ace. 

Popular Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Two 10,000-word novelettes on free-lance market; 
10,000-word Sheriff Blue Steele story on assignment; short 
stories to 6000. Old West with no modern touches, Leo Mar- 
gulies. lc up, Acc. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York 
is (Bi-M-15) Book-length novels on assignment; short stories 
1000-6000; novelettes 8000-10,000. Ic, Acc. 
tern, (Columbia Double Action 
Church St... New York. (Bi-M-15) Same require- 


ments as Blue Western. 


Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Book-length novel on assignment. Pioneer and 
frontier short stories 1- . Leo Margulies. Ic, Acc. 


Speed Western Stories, (Trojan) 125 E. 46th St., New York. 
(Q) Western action stories; novelettes, 9-15,000. 1c-lMc, Acc 
Western Mag: (Popular) 205 E. 42nd St., New 


Star azine, 

York 17. (M-25) Grhonatie. emotional colorful stories of the 
old west. girl interest, to 15,000. Michael Tilden, Mng. Ed., 
George Murphy, Ed. Ic up, Acc. 

10 Story Western, (lopular) 205 E, 42nd St., 
(M-15) Dramatic human-interest Western short 
4000, novelettes. 9-11,000. Harry Widmer, Ed. 
Texas Rangers, (Thrilling) 10 E. 40th St., New York 16 
(M-15) Fast-moving, action-packed short stories, Western 
law man’s viewpoint, 1 6000. Book-length novel by arrange- 
ment. Leo Margulies. Ic up, Acc. 


New York 17. 
stories up to 
le up, Acc. 


Thrill Ranch 
16. (Bi-M-15) Action Western short stories, 
10,000, novels 20,000; masculine, girl interest. 
lc up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York 16. 
(M-15) thrilling Western short stories, 1000- 
novelettes 8000-10,000; novels, 10-15,000. Slight girl interest 
permissible. Leo Margulies. le up, Acc. 

Triple Western, (Vhrilling), 10 FE. 40th St., New York 16. 
(Bi-M) Western short stories to 6000; three published novels 
hy well known Western writers. Leo Margulies. fc up for 
shorts; by arrangement for novels, Acc. 

West (Thrilling) 10 KF. 40th St., New York 16. (M-20) Bock 
length novels arranged for on assignment; short stories 1000- 

Leo Margulies. Ic, Acc. 


novelettes, 1000- 
Leo Margulies. 


Western Aces, (Ace Mags.) 23 W. 47th St., New York 19 
(Bi-M-15) Diamatic Western short stories up to 5000; novel 
ettes 8000 and 12,000, with strong human interest, range, out- 


Je up, Ace. 
Inc.-Double Action 


law, railroads, ete. Ruth Dreyer. 


Western Action, (Columbia Publications, 
March, 1948 


Stories, (Thrilling) 10 E. 40th St., New York . 


Group) 241 Church St., York. (Bi-M-15) Same require- 
ments as Blue Ribbon W 

Western Story, (S. & S) “eo E. 42nd St., New York 17. 
(M-25) Western short stories up to 5000; complete novels 12,- 
000; novelettes 8000-9000. John Burr. Good rates, Acc. 


Western Trails, (Ace Mags.) 23 W. 47th St., New York 19. 


(Bi-M-15) Western action short stories up to 5000; novelettes 
$-12,000. Ruth Dreyer. Je up, Ace. 

Zane Grey Western Magazine, |'oughkeepsie, N. Y. (M-25) 
Articles on Old West, frontier era, 1000-5000; ole West short- 


verse of the old or time 
items, fillers of the Old 
honest, authentic fiction, 


shorts to 2500, short stories to 7000; 
less West, 40-line max.; short fact 
West, 100-500; cartoons. Vigorous, 
stressing both action and character; colorful Old West. back- 
ground; 1860-1900 setting best. Dan W ard. Short-shorts, $50; 
articles, 2c; verse, 50c line; fillers, $3-$10, Acc. First serial 
rights only to new stories and articles 


SPORTS 


23 W. 47th St., New York 19. 


5000; novel 


Ace Sports, (Ace Mags.) 

(Bi-M-15) Dramatic short sport stories up to 
ettes to 12,000. Maurice J. Vhillips. le up, Ace. 

All-American Football Magazine (Tiction House), 
Ave., New York 19. (Twice yearly-20) Short stories, 3-7000; 
novelettes, 10-16,000; novels, 17-25,000. Trefers stories with 
collegiate background; play down gambling; girl interest neces- 
sary in novels and novelettes. Jack O’Sullivan. lc up, Acc. 

Baseball Stories, (Fiction House) oe Sth Ave., New York 19. 
(Twice yearly-20) Short __ stories 4000; novels 10-20,000, 
all with baseball theme. Jack O'Sullivan, le up, Acc. 

Exciting Football, (Thrilling) 10 E. 40th St., New York 16. 
(Ann.-15) 20,000-word lead novel, 10,000-word novelette: sev- 
eral shorts not over 6000; covering amateur, professional, col- 
legiate, etc. football Leo Margulies. lc, Acc. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) 25,000-word !ead novel featuring football or baseball; 
short stories, any to sports especially de. 
sirable. Leo Margulies. 1c up, Acc. 

Fifteen Sports Stories (Victioneers, Inc.), 205 EK. 42nd St., 
New York 17. (M-25) Ileadline sports stories of today to 
6500; novelettes to 12,000. Submit 3-4 mos. ahead of season. 
Alden Norton, le tp. 

Fight Stories, (Fiction House) 670 Sth Ave., New York_ 19. 
(9-20) Fast stories of the ring, 4000-8000; 10,000-25,000. Jack 
O'Sullivan, 1c, Acc. 

Football Action (Fiction House), 670 5th Ave., 
Same as for All-American Football Magazine. 

Football Stories (Fiction Touse), 670 5th Ave., 
Same as for All-American Football Magazine. 


670 


New York 19. 


New York 19. 


New Sports (lVopular), 205 42nd St.. New York 17 
(M-15)) Stories of headline sports, slanted directly in the 
sports tield—shorts, 5000-6000; novelettes, 10,000-15,000. Sub- 
mit 3 mouths ahead of season. Some fact articles by sports 
celebrities. Alden II. Norton, Edit. Dir. lc, Ace. 

Popular Football, (Thrilling) 10 E. 40th St., New York 16. 
(Ann.-15) 30,000-word lead novel; shorts to 6000. Leo Mar- 
eo le up. Ace. 


opular Sports, (Thrilling) 10 E. 40th St., New York 16. 
a x. 15) 25,000-word lead novel about baseball or football only; 


several short stories not over Leo Margulies. lc up,- 
cc, 

Sport (Macfadden). 205 TE. 42nd St., New York 17. (M-25) 
One-a-month fietion-first sport short (usually by a top name); 
human-interest articles with unusual personalized angles on top 
ports figures, teams, or events, or articles which bring out 
little known facts about unusual sports or newly discovered 
personalities, 2506. Ernest V. Heyn. Generous rates; fillers, 
$5-S10, Ace. Generally releases rights 


Sperts Fiction (Columbia Pub., Inc.), 241 
York 13 (Q-15). All types of sports; 
uations. Short stories, 1500-5000; 
W. Lowndes. Ic up, Acc. 

Sports Novels, (Popular) 205 E. 42nd St., New York 17. 
(M-25) Stores of headline sports, slanted directly in the 
sports field. Shorts, 5-6500; novelettes, 10-15,000. Stories should 
he submitted three months ahead of season. Occasional by-line 
ae articles by sport celebrities. Alden Norton, Ed. Dir. lc up, 

ce. 


Church St., New 
adult motivation and sit- 
novelettes, 7000-9000. Robert 


(Columbia Pubs., Inc.) 241 Church St., New 
vert 13, as 15) All types sports; adult motivation and 
situations. Short stories, 1500-5000; novelettes, 7000-9000. Rob- 
ert W. Lowndes. Ic up, Acc. 

Thrilling Football, (Thrilling) 
(Semi-An-15) Gridiron stories, 
1000-6000; novelettes 8000-10,000; 
ee le up, Acc. 

Thrilling Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-15) yo 8-10,000-word novelettes; several shorts under 
6000. All types of sports stories wanted; odd sports especially 
desirable. Leo Margulies. 1c up, Acc. 


WAR—AIR—AIR-WAR 


Sky Fighters, (Thrilling) 10 E. 40th St., New York 16._(Q- 
15) Stories of U. S. Army and Navy air forces and the RAF 
in action; of American soldiers-of-fortune in the air, all over 
the world; modern commercial flying; sabotage; Fifth — 
activities in aviation industry, etc., 1000-6000; novels, 15,000 
Leo Margulies... 1c up, Acc. 


10 E. 40th St., New York 16. 
woman interest allowed. Shorts 
short novels 15-25,000. Leo 


ings, (Fiction House) 670 Sth Ave., New York 19. (Q-20) 
up- to-date war air novels, 25,000; novelettes, 
0-15,000; short stories, 3000-7000. Paul L. Payne, le up, Ace. 

SUPERNATURAL—W EIRD—HORROR 
Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo- “yo short stories up 


to 6000; novelettes to 15,000; verse to 30 1 D. Mcliwraith. 


lc, verse 25¢ line, Pub. 


ines. 
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SCIENCE FICTION—FANTASY 


Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1, (M-25) Science-fiction short stories, > nov- 
elettes, 10-40,000; novels, 40-60,000. Raymond A. Palmer, Ed., 
1%c-3c, Acc. 

Ai 
York 17. 
10-25,000; serials 40-60,000. 

Avon Fantasy Reader, 119 W. 57th St., New York 19. 
Pantastic, weird, science-fiction stories, !1800-15,000. 
Wollhemm. 2c. birst magazine rights. 

_ Famous Fantastic Mysteries (All Fiction Field-Vopular), 205 
Kk. 42ud St., New York 17. (Bi-M-25) Weird, science-fiction, 
fantastic, fantastic-adventure short stories, 3000-10,000; novel- 
ettes, 10-20,000; verse. Mary Gnaedniger, lc, Acc. No rights 
released. 

Fantastic Adventures, (Ziff-Davis) 185 N. Wabash Ave., 
Chicago 1. (M-25) Pseudo-scientific short stories 2000-10,000, 
novelettes to 40,000; novels, 40-60,000. Definite air of fantasy, 
not straight science. Raymond A. Palmer, Ed. 1%c-3c, Acc. 

Planet Stories, (Fiction House) 670 Sth Ave., New York 19. 
(Q-20) Imaginative short stories, novelettes, of future worlds. 
1000-25,000, Good adventure feel. Must contain good plane 
tary or futuristic atmosphere. I’'aul L, Vayne, le up, Ace. 

Fantastic s, (Fictioneers), 210 KE. 43rd St., New York 
17. 25) Sane as Famous Fantastic Mysteries. Alden 
Norton 

Startling, Stovies, (Uhvilling) 10 E. 40th St., New York 16. 
M-15) took-length sctence-tiction novels, short stories 
leo Margulies. le up, Ace. 

Thrilling Wonder Stories, (Vhrilling) 10 40th St., 
York 16. (Bi-M-I5) VPseudo-scientitic adventure stories t 
10,000; short pseudo science novels, 15-20,000, Leo Margulies 
lc up, Acc. 


Fiction, (S. & S.) 122 E. 42nd St., New 
(M-25) Science short stories up to 6000, novelettes 
ohn W. Campbell, Jr. 1¥%c, Acc. 
(Bi-M) 
Donald 


WESTERN LOVE FICTION 


Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-W-15) Western love short stories to 6000; novelettes 
9000; novels 20,000; 4-part serials to 40,000; well-authenticated 
tact to 2500; verse. Fanny Ellsworth. up, Acc 

Romames, (loular) 205 LE. 42nd St.. New York 
(M-15) Emotional love short stories, old West, Woman's 


viewpoint 2000-4000, novelettes, 8000-10,000. larry Widmer, 


bal. ole, Ace. 
Rodeo Romances (lliilling) 10 kK. 40th St., New York 16 
(B-Mo Western action stories, cowboy viewpoint girl-in 


terest yarns with rodeo background, 1000-10,000, Leo Margulies 
le up, Ace, 

Western, (lictioncers) 210 
i Modern Western love 
Verse. Ginsberg. le up, Ace. 


43rd St.. New Yuik 
stories, 3000-10,000 


ROMANTIC LOVE 


All-Story love Magazine, (Vopular) 205 42nd St., New 
York 17. (M-15) Vublishes one strong, dramatic serial, “which 
must be motivated by love, but can combine elements of 
mystery with the love story; one novelette to 10,000, and six 
short stories of not more than 6000. Some verse. S 
stories in especial demand. Louise Hauser. 

Army Romances, 5 Beekman St., New York 7. (Q-25) Exotic 
heroines, GI background, 1500-6000. Occasionally a humorous 
story. Fillers, 200-500. Bern Williams. 2c up, slightly higher 
for fact items, Acc. 

Complete Love, (Ace Mags.) 23 W. 47th St., New York 19. 
(BLM 15) Love short stories, novelettes, up to 10,000; court- 
ship and marriage articles to 1000. romantic verse. Rose 
Wyn. up. Verse, 50¢ a line, Ace. 

Exciting Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Lead novel, 25,000; short stories 1000-6000. Leo 
Margulies. Ic, Acc. 

Gay Love Stories, (Columbia Publications, Inc-Double Action 
Group) 241 Church A New York. (Q-15) Third person love 
short stories. Marie A. Park, le up, Ace. 

Ideal Love, (Columbia Publications, Inc.-Double Action Group) 
241 Church St., New York. (Q-15) Third person love short 
stories. Marie A. Park. le up, Ace. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York 
17. (M- 15) Glamorous young love short stories, novelettes, 
3000-16,000; little verse. Louise Hauser. Ic to 2c, Acc. 

Love F (Ace Mags.) 23 W. 47th St., New York 19. 
(Bi-M-15) Plaustbie well-written love short stories 2000-5500 
strongly dramatic novelettes 7000-10,000. Romantic verse pod 
irticles. Rese Wyn. up, verse S0c line, Ace. 

Love Novels, (All-Fiction Field—Popular) 205 E. 42nd St., 
New York 17. (M 25) Glamourous modern love stories; shorts 
= to nose novelettes to 18,000. Mary Gnaedinger. lc up, Acc. 

Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
york” shat. 15) Romantic fiction, 3000-10,000. Louise Hauser 
le min, Acc 

Navy Romances, 5 Beekman St., New York 7. (Q) Adventure 
love stories, 2000-6000, with G.I. heroes and strong G.1. back- 
ground. Foreign setting preferred. Heroines may be exotic 
and of any color, but miscegenation taboo. Humorous presen- 
tation welcome. Fact-filler articles about service marriages, 
USO romances, Australian brides, etc., 200-2000. ern il- 
liams. 2c up, Acc. 

New Love, (Mictioneers, Inc.) 205 FE. 42nd St., New York 17 
(M-15) Realistic love short sania, 2000-5000: novelettes, 7-15,- 
000. Peggy Graves. lc up. Acc. 

Popular Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book- ~~ _ angle love novels; will look at 
detailed synopsis. 25,000; shorts, 1000-6000. Leo Mar- 
gulies. le up, 

Romance, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
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(M-15) Modern stories with occasional exotic or unusual back- 
eee 2500-6000; novelettes, 15,000. 16-line verse. Peggy 

raves, le up, Acc. , 

Romantic Love Stories, (Columbia Pubs., Inc.) 241 Church 
St., New York. (Q-15) Short stories with strong love in- 
terest, !000-4500; verse, with love theme, 4-12) lines Matie 
Antoinette Park. le up, Ace. 

Ten Story Love, (Ace Mags.) 23 W. 47th St., New York 19. 
(Bi-M-15) Love short stories, novelettes, up to 10,000, ro- 
mantic verse and articles. Rose Wyn. [4c up, verse, 50c a 
line. Acc. 

Thrilling Love Magazine, (Thrilling) 16 E. 40th St., New 


York 16. (M-15)) Love short stories 1000-6000; novelettes, 
SOO0-10,000; novels 15,000, girl’s viewpoint. Leo Marguilies. 
up, Acc. 


Variety Love Stories, (Ace Mags.) 23 W. 47th St., New 

York 19. (Bi-M-15) Love short stories, novelettes, up to 16,- 
00; tomantic verse and articles, Rose Wyn. |L4c up; verse, 
50c a line, Acc. 


TRUE CONFESSION 
—— Romances, (Dell) 149 Madison Ave., New York. 


15) First-persoareal-lite short stories 5000-8000, novel 
pS 10-12,000; book lengths 15-20,000; frequent contests 
for cash prizes. Also, short articles dealing with marital 
problems, parenthood, teen-agers, home adjustment; articles 
helpful to young mothers with small children. Bylines neces- 
sary. Hazel L. Berge, 4c up, Acc. 

My Love (lbuse Vubs., Inc.) 66 E. 78tr St., New York 21 
(Bi-M-15 Inspirational and self-help articles, 500-1560; short 
stories, 40000 7000, Confession-type based on problems of love 
or marriage; well-plotted, motivated by wuarrator. Ethel M 
Pomeroy. 2Vec up, stories; 3c, articles; 50c a line, verse, Acc. 

Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
(M-15) First-person romances, young heroes and heroines, with 
strong emotional problems logically worked out, 1500-5000; 
imspirational editorials, 750. Mrs. May C. Kelley. 2!2c and up, 
Ace. 

Real Romances, (Hillman) 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; novelettes, 10-15,000; 
articles, 1000; fillers. Written from viewpoint of both men 
and women. Mary Rollins. 3c, Acc. 

Real Story, (Hillman) 535 5th Ave., New York 17. (M-15) 
First-person short stories to 6500; novelettes, 10-15000; 
articles, 1000; fillers. Written from viewpoint of both men 
and women. ‘Mary Rollins. 3c, Acc. 

Secrets (Ace Mags.), 25 W. 47th St., New York 19. (M-I5) 
Dramatic first-person stories from real life. Shorts 3000-6000, 
novelettes, 10,000. Rose Wyn. 3c up, Ace. 


True Confessions, (Maweett Vub., Inc.) 1501 Broadway, New 
York 18. (M-10)) First-person stories reflecting life today, and 
based on problems of young love, romance, marriage, 3000) t« 


6000; novelettes to 10,000, by lined autobiographical stories 
2000-4000, and first-person fact articles on problems of moder 
living. self help fillers; 500; poetry to 16 lines 
Mlorence N. Cleveland, Eds; Win C. Lengel, Exec. Ed. 

Trve Experience, (Miacfadden) 205 FE. 42nd St., New York 17 
(M-15) Virst person short stories 5000-6000; short shorts 150 
2000. Ruth T.. Baer. Based on 3c and 4c, Ace. 

True Love and Romanze, (Macfadden) 205 F. 42nd St., New 
York 17. (M-15) First-person short stories 5000-6000: hook 
lengths, 14,000; 2-part serials, 10-12,000. Hope Stuart. Base: 
on 3c, Acc. 

True Romances, (Mactadden) 205 E. 42nd St., New York 17. 
iM 15) Kirst-person short sries 5000-7000; novelettes, 
12,000; 2-part 10 14,000. Tilda Wright. Short stories 
$300; novelettes, $5 serials, $600, Acc. 

True Story (MM; ath len) 205 FEF, 42nd St., New York 17 
(M-10) First-person short stories to 5000; novelettes, 10,000; 
heok-lengths, 12,000; 2-part serials, 7-10,000. Ernest MWevu 
Surprise-ending short-shorts, $100; short stories, $250-$300 
novelettes, $400-$450; douhle-lengths, $600-$700; serials, $500 
per installment, Acc. 


TRUE DETECTIVE 
Detective Cases, 366 Madison Ave., New York. 


(QO) articles crime cases with mystery and good 
detective work, 1500 to 5000. Official by-lines preferred. 
Robert Levee. up, photos $3, Ace. 

Best Detective Cases, 366 Madison Ave., New York 
Same requirements as Exposed Crime Cases. 

Best True Facts. (Your Guide Publications) 114 E. 32nd St.. 
New York 16. Confession-type material and great fact de- 
tective stories, with a little less emphasis on the sensational 
than required hy Women in Crime and Smash Detective. Ruth 
Beck. $75, $100, $125. 

Complete Detective Cases, 366 Madison Ave., New York. 
Fact articles on crime cases ith mystery and 
detective work, 1500-5000. Official by- lines preferred. Rober 
Ik. Levee, 2¢ up, photos, $3, Acc. 

Confidential Detective Cases, (Close-Up, Inc.) 241 Church St., 
New York. (Bi-M) Unusual fact detective cases with weird 
settings or fast-moving stories with good detective work, 
5000. Ethel C. Sundberg. 2c up, Acc; photos, $3, Pub. 

Crime Detective, (Hillman) 535 Sth Ave., New York 17. 
(M) Fact detective stories, current, human emotion, 500; pic- 
tures dealing with crime. Tony Field. 2%2c up, photos $5, 
Acc. 

Exclusive Detective Cases, 366 Madison Ave., New York 
(QO) Same requirements as Exposed Crime Cases. 

Exposed Crime Cases, 366 Madison Ave., New York. (Q 
Fact articles on crime cases, with mystery and good detec- 
tive work, 1500-5000. Official hy-lines preferred. Robert 1 
Levec photos $3, Acc. 


(Continued on Page 27) 
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Our New York correspondent writes: ‘Several 
top authors have advised younger writers to seek the 
creation of outstanding characters, which might be 
used in a series, for if a unique character is intro- 
duced in a short story, and it clicks, the editor may 
immediately ask for a sequel. and then another, and 
another, and so on until the character has a follow- 
ing, and future stories are assured. That’s why a 
supporting character is better than a male or female 
lead who gets married at the end of the story. The 
supporting character can be continued in good plots, 
with love situation secondary. William Ziff 
(Ziff-Davis) says he is going ahead with all the good 
books he can find—and welcomes manuscripts for his 
book company. . . . Story Magazine, 116 E. 30th St., 
which is the “rep getter’’ for new writers, although 
low on checks, will be a quarterly after March 15th. 
. . . Liberty will be in full buying swing again by 
March. Another confession magazine to be 
a sister of Personal Romances of Ideal Publishing 
Co., will double the market at that place, but one 
reading will cover both. Address is 295 Madison 
Ave., just south of 42nd St. . . . In submitting stories 
to Street & Smith for Detective Story Magazine, and 
other pulps including Western Story, writers will 
save time by sending them direct to 153 West 15th 
St., New York 11, where the pulps are read, rather 
than to 122 E. 42nd St. New York authors will find 
their rejects at the 15th St. address. . . . Poets are 
requested to write to A. L. Alexander, who reads 
poems over some of the Mutual Broadcasting sta- 
tions, but does not reveal the names of the poets. 
who should get radio credit. Several have demanded 
he give credit accordingly. Address of Mutual Broad- 
casting System is 1440 Broadway, New York. . . . 
Salute Magazine, 19 Park Place, 7, now belongs 
in the market classification for men, along with 
Pic, Argosy, True. . . . 4000 words still holds as the 
most popular length for short stories by newer 
writers. . . . Now that Hollywood is taking punish- 
ment all along the line, the Mayor of New York 
will renew his campaign to make New York City 
the Cinema Center of the world. . . A slogan among 
New York agents is: “Don’t write books in 1948— 
write short stories.” The year started with all 
agents reporting more than 50% off on book sales. 
Book companies’ overheads are being slashed. Out 
of 31 best-selling books the past season, only 8 
are being bought for movies. It used to be almost 
100%. All that used to be necessary for a movie 
sales was a best seller. But no more. Cost of mak- 
ing regulates the sale now.” 

Pellegrini & Cudahy, Inc., formerly at 75 Wacker 
Dr., Chicago 1, has moved to 65 Sth Ave., New 


ED BODIN 
545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 


only—not those who think they win by 


pull. He sells his own writings, too. 


March, 1948 


action fict 


York 3. This move, it is explained, was occasioned 
by an expanding list and the need for more extensive 
production facilities. 

Crane Press, Inc., 1 Madison Ave., New York 10, 
advises, ‘We are no longer in need of any  short- 
short stories.” 


The Furrow, John Deere & Co., Moline, IIl., 
a bi-monthly, pays 2 cents a word on acceptance for 
practical farm items, up to 600 words, well-illus- 
trated. Photos must all have a farm “how to do” or 
“results” angle. Only down to earth farming and 
farm homemaking copy will be considered. F. E. 
Charles is associate editor. 

Script, 548 §S. San Vicente Boulevard, Los An- 
geles 36, a monthly edited by James P. Felton, uses 
articles of 2000 to 3000 words on_ personalities, 
issues, places; note and comment material about the 
West, 50 to 300 words; short stories, 800 to 2500 
words, of the incident, anecdotal, or mood type: verse, 
from 2 lines up, both light and serious. Cartoon 
gags only are purchased—no other jokes or humor 
material. Picture essays—5S pages, roughly 10 to 20 
shots—slanted for an adult, Western audience, are 
much in demand. Payment is made on acceptance, 
at $75 and up for fiction, $125 and up for non-fiction, 
75 cents to $1 a line for verse, $15 for fillers, $125 
for 5-page picture essays. Supplementary rights are 
released to the author. 


The Cartoonists’ Journal, 400 W. 23rd St.. New 
York, edited and published by Thurston Gentry, will 
appear four times in 1948—March, June, September, 
and December. Between issues will be mimeographed. 


West Coast, Holce Publishing Co., Seattle, Wash., 
is not being published at present. 


Jack Armstrong, The All American Boy, 52 Van- 
derbilt Ave., New York 17, wants good Western text 
material te appeal to boys 9 to 12—features of the 
Old We not over 1000 words; good Western 
1, 2000 to 2500. Kenneth Hall is editor. 

Hypo, Aygiene Bldg., Wilmington, Ohio, has 
changed its name to Everyday Topics, and is now in 
the market for featurs to 1500 words, along contro- 
versial, human interest, political, sports, health lines, 
paying 1 cent to 114 cents a word on publication. 
Edwin L. Groome is editor. 

M. S. Sen & Associates, now located at 1424 
Seventh St.. Santa Monica, California, R. W. Hall. 
General Manager, writes: “At present our onlv 
market is for fiction and non-fiction in the field 
of race relations. We have sufficient other material 
on hand, with the exception that we are now read- 
ing a few juveniles. We like particularly ‘how to 
do it’ books written and illustrated in two colors. 
Illustrators should include color separation sheets 
for each illustration. We prefer these for age levels 
under 12 years. 


WRITING FEATURES FOR SUNDAY NEWSPAPER MAGA- 
ZINE SECTIONS easy. fascinating, profitable. My booklet, 
“ADVENTURES IN FREELANCE NEWSPAPER FEATURE 
WRITING—An Amateur Writer-Photogranher Finds Way 
to Make Typewriter and Camera Pay,” proves it. 15,000- 
words of inspiration and ideas for beginning article writ- 
ers. FREE with booklet, samole cony “THE AMATEIR 
CAMERA-JOURNALIST,” and pamphlet, “TYPEWRITER 
TYPOGRAPHY.” $1 postpaid. 


ALFRED H. HOLDEN, Publisher 
Germantown 3, Tennessee 


When Writing Mention The Author & Journalist. 
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WANT TO CASH 


EDITORS’ CHECKS? 


If you can read, we can 
teach you how to write 
for pay. EARN AS YOU 
LEARN. First lesson FREE 


on request. No obligation. 
Send postcard today. 


COMFORT WRITER’S SERVICE 


200 S. 7th St. Dept. 3 St. Louis 2, Mo. 


NEW 


MANUSCRIPT TYPING 
Accurately typed on good Bond 
50c per 1,000 words. Free Carbon 


CHARLES RHINE 


Box 1340 Pontiac, Michigan 


Praised by Editors 
Recommended by Writers 
“Good to the last Period!’’ 
It’s for the new, young and beginning writer and it’s 
for the selling writer. Don’t miss it. Subscribe today 
No more free copies; no newsrack sales. One year $2; 
three years $5; six months $1; Canada & Foreign $3 
Sample copy, 20c. 


National Writer’s Notebook 


Box 502 Santa Maria, Calif. 


My years of experience in selling short stories, 
serials, books, is now offered in a helpful way 
to you. A postal will get us acquainted. 


HELEN CASTELLA 
652 Fourth Ave. So., St. Petersburg 5, Florida 


LP-Gas, 9 E. 38th St., New York has raised its 
prices, now paying $15 a page. “And we haven't cut 
the type size or widened the column,” emphasizes 
Felix H. Eberhart, field editor. “Where you used to 
get 30 cents an inch, you wil] now earn 50 cents. 
Our needs are factual operating stories built around 
a sound, technical, operating, merchandising, or of- 
fice-control practice; wse stories about a customer 
installation where the gas is used for commercial 
cooking or baking, some industrial operation like 
heat treating, annealing, drying, etc. . . . The news 
rate is 40 cents an inch. We need personal items 
about the operators, large and small, their employees, 
their business moves. All feature copy we have or. 
hand will earn the new $15 rate. We are running a 
Wrinkles contest, cash prizes to the operators or em- 
ployes who originate clever, workable practices to 
ease Operating, selling, or office-control functions.” 

Truck Driver, 502 5th St., Modesto, Calif., a news- 
digest magainze, has more than sufficient stories and 
articles for the next several months. The editor, 
Doug McCreary, states, ‘Please refrain from sending 
more material for a while.’ 

The Progressive, Tenney Bldg., Madison 3, Wisc., 
has been revived, this time as a monthly magazine, 
instead of a weekly tabloid. The editorial policy 
remains unchanged. Material must be progressive, 
exposing and combating every encroachment on the 
liberties of the people; it must be alert to dangers of 
totalitarianism; it must fight for the rights of all! 
minorities, against special interests and concentra- 
tion of economic power, and must belong to no party. 
From time to time, articles dealing with science, 
medicine, education, films, radio, theatre, and the 
press will be run. Editor is Morris H. Rubin. Pay- 
ment ranges from about $10 to $50, depending upon 
the merit of the individual piece. 

The Nevada Magazine, P. O. Box 37, Minden, 
Nevada, is no longer being edited by Donley Lu- 
kens. All manuscripts should be sent direct to the 
new editor at the above address. 

Magic Comics, 604 S. Washington, Philadelphia 6 
reports it is not interested in material at this time. 
Ruth Cridland is editor. 


CATHOLIC WRITER YEARBOOK 1948— 
Seventh Annual Edition 
Complete directory of U. S. and Canadian Catholic 
magazines compiled for writers. 
$1.00 postpaid 
THE MAROLLA PRESS 


Pence, Wisconsin 


Dept. AJO 


HOW TO SOLVE 
YOUR WRITING PROBLEMS! 


Most writers have trouble finding something to 
write about—we can help you solve that problem. 
WRITE ON TIME will show you what to write and 
when to send it. Price 50c. 

Most writers have trouble with plots. We offer you 
THIRTEEN WAYS TO PLOT. Yow can plot salable 
stories with seven charts and thirteen different 
methods. Make your own plot devices. Cost: $1.50. 

If you write short-shorts, ONE DOLLAR A MINUTE 
is a must. Shows you the easy way to write salable 
short-shorts. Author featured in Believe-It-Or-Not 
using this method. Cost: $1.00. 


All three sold on money back guarantee. 
SPECIAL OFFER—AIl three aids’ $2.50 
if you mention this magazine. 


BLUE HILLS PRESS 
Blue Ash, Ohio 


Dept. A 
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MANUSCRIPTS EXPERTLY TYPED 
Free carbon — minor corrections 
—Extra first and last pages — 50c 
per 1000 words—Verse Ic per line 

MINA QUINICHETTE 
P. O. Box 2765 Denver 1, Colorado 


LITERARY AGENTS 
FOR 28 YEARS 


We sell books, short stories, articles, plays, radio scripts. 
Verse also considered. Editing, revision, criticism. Be- 
girners welcomed. Personal representation for established 
authors. Write for information and references. 


ANITA DIAMANT 


The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40 St. New York 16, N. Y. 


SHORT STORY WRITING 


How to write, what to write. and where to sell. Our 
courses in Short-Story Writing. Juvenile Writing. Ar- 
ticle Writing, Versification and others. offer construc- 
tive criticism; frank, honest, practical advice; real 
teaching. All courses moderately priced. 

For full particulars and a sample copy of the 
WRITER’S MONTHLY, write today to: 


The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


The Author & Journalisi 
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The Lk, 122 Maryland Ave., N. E., Washington 
2, D. C., edited by Delmar L. Dyerson, reports an 
abundance of material at present. 

Island Press Cooperative, Inc., 470 W. 24th St., 
New York 11, an authors’ book publishing coopera- 
tive, established for eight years, is expanding its list, 
and is interested in seeing fiction, non-fiction, chil- 
dren’s books and poetry. Helen Scheu-Riesz, editor- 
in-chief, has just returned from a trip to Europe 
where she established new outlets for the distribu- 
tion of Island Press books. Authors whose scripts 
wwe accepted for publication pay for the production 
costs of their book, but their investment is returned 
through a generous scale of royalties ranging from 
20% to 70%, plus a share in the profits of the com 
pany. 

Collegiate Magazine, Room 1303, 116 S. Michi- 
gan Blvd., Chicago 3, is a new publication owned, 
managed, written, and edited by college students. It 
will appear monthly except during July and August. 
and will be sold exclusively by students on the cam- 
puses. At first, there will be no payment for material, 
but it is hoped that by May small payments can be 
made. Each issue will contain one short-short of 900 
to 1000 words. Sheldon H. Heiman is executive 
editor and Jesse Naiman, fiction editor. 


Tracks Magazine, 420 Lexington Ave., New York 
17, a 10-cent monthly edited by Ted O'Meara, uses 
articles of 500 to 1500 words on railroad subjects, 
paying up to 5 cents a word on acceptance, $5 for 
fillers. ‘Please query first,” Mr. O'Meara requests. 

Agricultural Leaders’ Digest, 136 N. Clark St.. 
Chicago 2, reports that all articles are contributed 
free. 

Our Army and Our Air Force is the new name 
for Our Army, the monthly service publication. Of- 
fices have been moved from Washington, D. C., to 30 
Beachwood Rd., Summit, N. J. The new titled maga- 
zine will now consider material, articles ard short 
stories up to 3000 words with Air Force, as well as 
Army, background. Jokes and cartoons are also 
used. Rates are low, and on publication. 


“NON-FICTION articles that are 
bright, timely, informative and under 
2,000 words will find a good market 
in SWING, national monthly magazine. 
Prefer third person. 1102 Scarritt 
Bldg., Kansas City 6, Missouri.” 


HOW TO WRITE A GOOD NOVEL. What subjects are 
best for novels, the requirements of a plot, character 
portrayal, dramatic invention, the commercial and liter- 
ary novel and how they differ-—all these topics are fully 
discussed in a new book, ‘‘The Technique of the Novel,” 
by Thomas H. Uzzell, former instructor in novel writing 
at New York University and leading authority on the art 
of fiction. An indispensable guide for novelists. Pub- 
lished by Lippincott’s. Sent by return mail for $3.50. 
THOMAS H. UZZELL, Payne County, Stillwater, Oklahoma. 


WRITE SONGS? 


A Magazine Just for Songwriters; Vital articles 
on writing and selling songs. Songsharks ex- 
posed. Monthly Contest. 
20c a copy; $2 a year 
(Canada, Foreign, $2.50) 


SONGWRITER’S REVIEW 
1650-D Broadway New York 19, N. Y. 


WRITING IS TWO JOBS! 


1: WRITING 2: SELLING 
We help you with either . . . or both. 


1: WE SELL 2: WE CRITICIZE 
On a 10% Commis- Novels, Short stories, 
sion basis in U. S. Short-Shorts. 


Fee: $1 per thousand words to 5000 $.50 per 
thousand, thereafter. Minimum fee: $3 per single 
script. Novels $15. And please, a stamped, self- 
addressed envelope and fee with all mss. Fee re- 
turned if salable. 


HEFLICH & DISTENFELD 


LITERARY AGENTS | 
366 Madison Ave. NY. ONGY: 
The INSIDE STORY of 
Book Publishing 


Who Knows 

Lucid, powerful, shocking portrait of the book publishing in- 
dustry. How publishers accept manuscripts, who pays, how 
best-sellers are made. Written by a_ veteran of almost 50 
years of writing. Controversial study of entrenched new I 


fessional practices. Read of his experiences in the new 
book ‘‘Is Book Publishing a Racket?’’ by Jacob Schwartz. 
Only $1. Order at on-e from Pamphlet Distributing Com- 
pany, Dept. A, 313 West 35th Street, New York 1, N.Y. 


Ghost Writer and contributor to twenty-two 
different magazines, announces retirement to 
redwoods. Will help you write to sell. Stamp, 
please, on inquiry. Address Piercy, California. 


SEND FOR FREE CATALOG 


High standards of performance maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


YOUR MANUSCRIPT TYPED 


under the supervision of a 
professional writer 


Quality Pays! 
50c per 1,000 words 


JANE FARRELL 


380 West Main St. Waterbury, Conn. 


WIN Cash and Cars 


! An interesting folder describing 
FREE the ALL-AMERICAN COURSE 

* IN CONTEST WRITING. Our 
students are America’s biggest winners. Get 
PRIZE !IDEAS, the bulletin that lists current 
contests ‘udging slant, entries that won, com- 
plete HOW TO WIN WRITE-UPS, analyses 
Sponsor’s products. SEND ONLY 10c to cover 
handling costs. 


Learn to Win! Write Now! Find Out How! 


ALL AMERICAN SCHOOL 


1639 Mohican Street, Philadelphia 38, Pa., Dept. A.J. 


When Writing Advertisers, Mention The Author & Journalist. 


March, 1948 


| 


PRIZE CHECKS MAILED! 


Order a copy of Morgue & Mount, the 
44 page, slick test magazine, and get the 
separate illustrated announcement of prize 
winners, and crashing corroboration of our 
theory that editors, critics, connoisseurs don’t 
know what the public wants! Sample copies 
25c each. 


Richard Tooker, 

Production & Operating Executive 
WRITERS & READERS EQUITY ASS’N. 
P. O. Box 148, Phoenix, Ariz. 


POETS: Send_ self-addressed stamped envelope 
* for PRIZE PROGRAM; Quarterly prizes 
$25; Poetry Book Contest, etc. You will receive also 
description of HELP YOURSELF HANDBOOKS ($1 
each) containing 999 PLACES TO SEND POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 
— monthly since May, 1929; 25c a copy. $2 a 
year 


624 N. Vernon Ave. Dallas 8, Texas 


PROMPT a SERVICE 


EDITORS appreciate pode say readily, neat, accurate, 
and technically perfect manuscripts in correct style, 
with flawless spelling, punctuation, and grammar. 
eed copy on Eaton—16 pound bond; carbon free. 

at with your original. Fifty cents 1,000 words. 
shorts. 


Marie Adams, 1612 High St., Des Moines, lowa 


Often writers re: are need a by the short story form 
or unsuccessful in it, ne a ce form to express 
themselves. My NOVEL WR AN is a day-by- 
day guidance ugh preliminary note-taking, organ- 
izing and expanding the idea, assembling the charac- 
ters, plotting, making up the chapters, balancing for 
dramatic emphasis, writing the first draft, and revision. 
Easy to follow, assures a soundly built book, the only 
kind that will sell. 

Why not try this Plan? A novel may be the form in 
which you will ‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Blvd. Los Angeles 5, Calif. 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 
AND SELL WITHIN THREE MONTHS. 


have sold some 3000-3500 
. series. Now 


In past years | 
stories .. . articles . 
I'm teaching it. 
ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 


5703 Broadway Suit No. 4 Cleveland, Ohio 


. serials 


PRIZE CONTESTS 


Collector-Hobbyist, P. O. Box 864, Denver 1, 
Colo., conducts a letter-w riting contest, and a limerick 
last-line contest in each issue, paying $3, first prize, 
$2, second, and $1, third. If the winner is a sub- 
scriber. he will receive a check in full; but non- 
subscribers will receive a one year's subscription 
plus a check for the balance, if any. Winners are 
eligible to win more than once, but not two issues 
in succession. The same contestant cannot win in 
two sections in the same issue. Also a $2 prize for 
the best 16-line poem about any single hobby o: 
hobbies is awarded each month. 

Atlantic Monthly, 8 Arlington St., Boston, Mass., 
will award $1000 each for the three best autobio- 
graphical narratives submitted before June 1, 1948. 
These articles must be true stories of “men and 
women who have shared with their generation the 
truth, humor, and the beauty of a remarkable experi- 
ence.” War material is not eligible. Length may be 
between 2000 and 7000 words. Each manuscript 
entered should bear the notation. “For the I Per- 
sonally Awaid,” on the first page. 

National Thanksgiving Association Contest for 
1948 is an essay, rather than a poetry contest. This 
contest started by Mrs. Bernard Druck, who is also 
president of the N.T.A., offers a first prize of $25; 
second, $15; third, $10; fourth to eighth, $5 each, 
for best essays on the religious and patriotic sig- 
nificance of Thanksgiving Day, and advocating the 
display of the flag on Thanksgiving Day. Word 
length is 200. 

The Poets’ Study Club of Terre Haute, Ind., is 
sponsoring its 6th Annual Poetry Contest. Class V 
is open to adults (everyone over high school age) 
from anywhere in the United States. For the best 
poem submitted, $3 will be paid; for the best poem 
from Indiana, $5; second, $3; third, $1. A copy of 
the rules will be mailed to anyone sending 5 cents 
in coin or stamps to the Contest Editor, Mabel Skeen. 
454 §. 12th St.. Terre Haute. Deadline for above 
entries must be postmarked by April 5, midnight 
1948. 

The next Red Badge $1000 Prize Competition 
conducted by Dodd, Mead & Co., 432 47th Ave.. 
New York 16, for the best mystery-detective novel, 
will close October 1, 1948. Terms for the compe- 


You Can’ t \ Write Without the Facts! 
Let Us Get Them For You 

Information on all subjects. Also, newspapers, mage- 

zine, and trade journal clippings on personalities, 

events, general and technical subjects. All work 

slanted to your particular needs. 

Send Us Your Research Problems. We Provide the 
Facts. You Write About Them. Reasonable Rates. 

WRITERS’ RESEARCH BUREAU 
807 E. 178 Street Bronx 60, N.Y. 


W R | TE STORIES 


NOVELS 
for the TOP market 


It is no harder to sell to the top market than it is 
to land at the bottom. Follow my original, exclu- 
sive, personal coaching method. One client sold to 
en Evening Post ten times, another sold six 
novels. 

Send for my FREE booklet ‘The Road to Writ- 
ing That Pays.”’ With it I'll include information on 
my revealing TWELVE PILLARS OF WRITING 
WISDOM. No obligation. Send today. 


SCAMMON LOCKWOOD 


The Author & Journalis. 


102 East 22nd St., New York 10, N. Y. < 
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tition may be secured by writing the publishing com- 
pany at 432 Fourth Ave., New York 16. Briefly, the 
$1000 paid on the announcement of the winner o: 
the prize will be on account of all royalties earned b 
the book. The author shall retain control of the 
tust serial, dramatic, and motion picture rights, bu 
the scheduling of the first serial shall be subject. t 
the approval of the publishers, and the author shal! 
pay the publishers a share, to be mutually agreed 
upon, of the receipts from the sale of each of these 
rights. It is understood that the publishers. shal! 
handle all books rights, but they will be glad to ac: 
as agent for the rights controlled by the author, if 
the author so desires. Manuscripts must be origina! 
and should not be less than 50,000 words in length 
Dodd, Mead & Co., is to have first offer of the 
winning author's next two full-length novels, on 
terms to be mutually arranged. The competition is 
open to any author who has not previously issued 
a book under the Red Badge imprint. 

The Intercollegiate Association for Study of the 
Alcohol Problem is offering a $200 grand prize, and 
12 other annual prizes, for short editorials, limited 
to 800 words, on the subject, “Applying Preventive 
Medicine to Alcoholism.” Any undergraduate col- 
lege student may enter. A $10 award is made each 
month for the editorial selected for publication in 
the International Student Magazine. A_biblio- 
graphy on preventive medicine for alcoholism has 
been prepared by the Intercollegiate Association. It 
and other contest helps may be obtained by post card 
request to Edwin H. Maynard, Contest Secretary, 90° 
Webster Ave., Chicago 14. 

Franklin Pierre Davis Contest “in memory of F. P. 
Davis, whose discrimination and fine editing helped 
raise the quality of newspaper verse over a period 
of years with the ‘Davis Anthologies of Newspaper 
Verse’,”’ offers a first prize of $5, second, $3, third, 
$2, for the best poem submitted, contributing to 
everyday living—any form, free verse, or rhymed. 
Triplicate copies. using pen-name, with real name in 
sealed envelope, should be seat. No entries will be 


ANALY ZE Handluriting 


NEW, uncrowded, fascinating field. Grati- 
earnings reported by graduates in 
Employment, Credit, Social Service, Po- 
lice and Entertainment fields. Others 
have developed profitable private prac- 
tice, full or spare time, as Personal 
Problem and Vocational Counselors. 
Send for 3000 word TEST LESSON 
and Grapho Analyst FREE. 
A.1.G.A. Inc., Dept132 Wilhoit Bldg., Springfield, Mo. 


MANUSCRIPT TYPING 
Neat — Accurate — Prompt 
Spelling and grammar corrected, 60c¢ per 1000 words 
— carbon free. 
Poetry le a line 
9 years with Boston book publisher 
ALBERT G. HALE 
82 Roberts Rd., MYStic 4918-M, W. Medford 55, Mass. 


Make Money By Writing 


SELL your novels, short stories, stage plays, poetry, radio 
lays, children’s stories, etc. Writers’ Journal tells you 
ow. On sale at leading newsstands, or send for FREE 
re Enclose 10 cents for handling and mailing. WRIT- 

S’ JOURNAL is the only writers’ tabloid newspaper. 
In addition to markets for writers it contains news of the 
writing craft. WRITERS’ JOURNAL, 11 West 42nd St. 
New York 18, N. Y. 


WRITERS’ JOURNAL 


11 West 42nd St. New York 18, N. Y. 
March, 1948 


EXPLOIT YOUR OWN WRITING PROFITABLY 
Be your own Publisher, Advertiser, Salesman. Find 
your reader buyers and sell direct. $1.00 brings 
details, including booklet ‘‘How to Publish,’ co- 
operative magazine, etc. 


RICHARD TOOKER 
Operating Executive 


WRITERS & READERS EQUITY ASSOCIATION 


P. O. Box 148 Phoenix, Arizona 


MANUSCRIPTS 
Neatly and Accurately typed 
By an experienced Authors’ typist, 60c per 1,000 
words; minor corrections, Poetry lc per line. Book 
lengths 50c pes 1,000 words. 


HELEN E. STREET 


123 N. 10th St. Olean, N. Y. 


BOOK AUTHORS 


If you have faith in that rejected manuscript why 
waste time, money and effort in having it returned tp 
you? You tell us what New York publisher has it and 
our service will pick it up and deliver it to any other 
publisher in New York you mention. We are not agents. 
A postal card will bring details. Do it now! Address: 


SCRIPTERS SERVICE 
558 West 193rd Street, New York 33, N. Y. 


What Will YOU Sell in 1948? 


Let our specialized service help you get your material 
over to Publishers and Motion Picture Producers. 


Individual anaylsis and suggested revision saves you 
crofitless struggle and valuable time. 


Markets are wide open for established authors as well 
as new writers. Originals, published stories, book man- 
uscripts are in demand now! 
WRITE TODAY FOR MY FREE BOOKLET 
EXPLAINING MY SERVICE 


ADELINE M. ALVORD 


(Established 1919) 


6605 Hollywood Blvd. Hollywood 28, Calif. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts 
Twenty years’ editorial experi- 
ence qualifies me to give expert 
assistance with short stories and 
novels. I am _ helping other 
writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you men- 
tion The Author & Journalist 

Special Courses in Writing Short 
Stories—Writing for the Juvenile 
Magazines—and Writing Articles 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 


23-A Green Street Wollaston 70, Mass. 
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Harry Harrison Kroll, M.A. 


Professional criticism of the highest quality— 
sympathetic but authoritative. 


One student Book of the Month. Mr. Kroll’s 
novels and short stories, from Atlantic to pulps, 
widely known. Prompt reading. $5 for 5000 
words. Novel MS rates on request. Or send for 
Sheet A. 


Harry Harrison Kroll 


University of Tennessee, Martin, Tenn. 


“AUTHORS: 


Dynamic approach to complete market coverage, do- 
mestic and foreign. All types of manuscripts. Write 
for booklet AJ. 


Fowler, Bond and Hall 
540 East 89th Street, New York, N. Y. 


GHOSTWRITER 


Eighteen years experience in merding writing 
for marketing. I do not tell whu: to do. I do 
it for you. Reference: Woman’s WHO WHO. 
Correspondence requires return postage. Natalie 
Newell, 2964 Aviation, A.J., Miami 33, Florida. 
Author of HOW TO PLOT AND WHY: post- 
paid, $1.00. 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 


R. D. 3 Amsterdam, N. Y. 


TOP-NOTCH WRITERS 
To Help You 


A literary staff from among the best writers 
and critics in Hollywood. All experts on RADIO, 
SCREEN and STAGE technic. Literary special- 
ists. Published novelists. Writers with screen 
and radio credits to redraft your story, or direct 
you, help you reach that coveted writing goal. 


VALUABLE SALES HELP 
Sales assistance to film or radio studios and to 
publishers, if your story is acceptable. 


Also, criticism, analysis and counselor serv- 
ice. GHOSTING, revision, editing, coaching. 
Eight years in Hollyweud. Send for PAMPHLET. 


H. D. BALLENGER 


1509 Crossroads of the World, Room 102-A 
Hollywood 28, Calif. Phone HI 0193 


returned unless stamped envelope is enclosed. Con- 
test is Open to any writer in the United States or 
Canada. Verse may be unpublished or published dur- 
ing 1948. Contest closes Dec. 31, 1948. Submis- 
sions should be made to James Neill Northe, Box 
493, Oklahoma City, Okla. 

The University of Oklahoma is offering the Rob- 
ert Whitehand Memorial Award in memory of the 
late Captain Robert E. Whitehand, U. S. Army Air 
Corps, for the three best original unpublished de- 
tective or mystery stories, involving a murder and its 
solution, not exceeding 15,000 words, submitted by a 
person registered for the Short Course in Profes- 
sonal Writing at the University of Oklahoma, begin- 
ning June 1948. First prize is $100. sec- 
ond prize $50, and third prize, $25. The award 
which is planned as an annual feature in the Short 
Course in Professional Writing held at the Univer- 
sity of Oklahoma, was made by Captain Whitehand’s 
triend, Mr. Harlan Mendenhall, of Denver, author 
of some 500 detective stories, and a film, “How to 
Write a Detective Story.” . . . For full details of the 
contest, write to Prof. W. S. Campbell, University 
of Oklahoma, Norman, Oklahoma. Contest closes 
midnight, May 1, 1948. 

Script, 548 S. San Vincente Blvd., Los Angeles 36. 
is paying $50 for 800 words, or less, describing un- 
forgettable foreigners met while overseas. The best 
published every 12 months will bring a bonus pay- 
ment of $500. Branch of service, rank, and serial 
nurber should accompany each manuscript. 


The Play Club, Inc., 551 5th Ave., New York 17, 
in announcing the names of winners in its second 
Annual Playwriting Contest, adds: “S. Emerson 
Golden, the Play Club's editor, advises. us that he 
is still in the market for new unpublished one-act 
and three-act plays suitable for production by amateur 
dramatic groups.” 

Smiles, Cheers, and Pepper, 215 4th Ave., New 
York 3, pay a flat rate of $25 on acceptance for 


huromous short stories, 890 to 1500 words. “Not 
interested in slapstick,” states Edward F. Mur- 
phy, editor. Short humorous verse 1s used, and 


humorous photos. Supplementary rights are not re- 
leased as a rule—‘it depends upon the circum- 
stances.” 

Junior Bazaar, 572 Madison Ave., New York 22, 
appeals to college, junior college, and high school 
seniors, 16 through 24. Current demands are for 
fashions, beauty, and young ideas. Martha Stout 
is editor. 


LITERARY SERVICES 


An editor’s job is to find good stories; ours 
is to help you write them. We offer compe- 
tent criticism and coaching in all phases of 
prose writing. 

Our fees are $3 for 5000 words, 50c per 
thousand thereafter, payable with script. 


We are also prepared to give ghosting, spe- 
cial paper and other allied literary services. 
Query us about your needs. 


ROBERT M. KELLY 
P. O. Box 1973 Detroit 31, Mich. 


Be Sure to Say, “1 Saw Your Ad in A. & J." 
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Expose Detective, 366 Madison New York. (Q) 
Fact articles on crime cases with mystery and good detective 
work, 1500-5000. Oificial by-lines preferred. Robert E. Levee. 
Ze up, photos, $3, Ace. 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-15) lite stories detective investigations, preferalily 
under _— hy-lines; strong mystery element necessary, 1 
OOK d Swansherg | photos $5, ce 

pl Detective, (Hillman) 535 Sth Ave., New York 

7. Husteated current stories, q ‘Tony 
2%e up, photos $5, Acc. 

Human Detective (Close-up, 
(Bi-M) Unusual fact detective cases with 
fast-moving stories with good detective work, 
C. Sundberg. 2c up, Acc.; photos $3, Vuh. 

Inside Detectives, (Dell) 149 Madison Ave., New York. (M-15) 
True stories of crime investigations under. official by- sa if 
possible, 1000-5000, stressing Laie 1g detective work. A 
4c, photos, ue: 

Leading Detective Cases, 366 Madison Ave., 
(Q)) Vine articles th mystery and good 
detective ‘work. 1500-5000, “Official preferred. Robert 


Levee, up, phot 


Line-Up, (Your Guide ieaciialin 114 E. 32nd St., New 
York 16. Same requirements as Police Detective, only all 
stories must have a preliminary editorial paragraph pointing out 
that crime does not pay. 

Master Detective, (Miacfadden) 205 42nd St., New 
York. (M-25) True crime stories 4000-7000. John Shuttle- 
worth, 3e-de, photos $5 » Ace. (Send for Hints Booklet.) 

National Cases, Madison Ave., New York. 
(QO) Fact articles on eri ses, with mystery and good 
work. 1500-5000. Official by-lines preferred. Robert 
Levee, 2e up, photos $3, cc, 

Official Detective, 400 N. Broad St., 
True detective crime-detection stories 5000-7 
Keller. 2c. Ace 

Police Detective, (Your Guide Publications) 114 E. 32nd St., 
New York 16. True crime stories to 5500, with photos of people, 
both criminals and detectives, involved. Stories should start 
off with a moral tone, a preliminary paragraph extolling 
the police work in the case. One comic form story in each 
issue. No cases prior to 1944 unless they have heen reopened. 
Ruth Beck. $106, $125. 

Real Detective, (Hillman) 535 Sth Ave., New York 17. 
True illustrated crime stories, ie Official by-lines preferred 
hut not mnperative. Tony Field up, photos Ven 

Revealing Detective Cases, (Close-Up, Inc.) 241 Church St, 
New York. (Bi-M) Unusual fact detective cases with weird 
settings or fast-moving stories with good detective work, 3000- 
5000. Ethel C. Sundberg. 2c up, Acc.; photos, $3, Pub. 

Smash Detective, (Your Guide Publications) 114 FE. 32nd 
St., New York 16. Crime stories of especial violence; 
fession-type stories and exposés. Foreign stories O.K., 
— they have all the other elements. Ruth Beck. $75, si00, 


Inc.), 241 Church St., New York, 
weird settings or 
3000-5000. Ethel 


Philadelphia 30. 
000 


(M-25) 
; photos. H. A. 


Special Detective, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Same requirements as True Crime. 


Startling Detective, (Fawcett) 67 W. 44th St., New York 18. 


(M-15) Factual crime material, current or older, 4000-6006; 
shorts, a Hamilton Veck. 3c up; shorts, Se, Ace. photos, 
$5 each, Pul 

Ten True Crime Cases, 366 Mailison Ave., New York. (Q) 
Fact articles on crime cases with mystery and good detective 
work, 1500 10 5000. Official) by-lines preferred. Robert 
Levee 1'4e¢ up, photos $3, Acc. 

True Crime, (Your Guide Publications) 114 E. 32nd St., 
New York 16. (M) Current or classic crime cases, true- 
crime fact novelette, 15.000-20,000; by-lined editorials by a 


name crime-fighter or detective (special rates); series articles 
to 3000 on crime subjects; personality pieces, or profiles on 
famous detectives and law-men; instructive crime detection 
articles; photo features, fillers, cartoons, crime puzzles, games, 
etc. Ruth Beck. 2c, up. 

True Detective, (Macfadden) 205 F. 42nd St., New York 17, 
(M-25) True detective, crime stories with actual photos, with 
r without official hy-line, 7000 Send for Tints Rooklet 
John Shuttleworth, 3e-de, phe $2-$7, Acc 
Uncensored Detective, (Hillman) 535 5th Ave., New York 17. 
(M) First-person stories hy persons involved in current crimes. 
5000, convicted Query. Hugh 


Layne. 2%c and up, photos $5, 

Whisper (Iarrison Publications), 201 W. 52nd St., New 
York 19. (Bi-M) ‘Trne-fact tabloids, 750-1000. Invites queries 
from fact-detective writers. Larry Saunders. $50 (Extra for 


photos), 


Women in Crime, 
St., New York 16. 


(Your Guide Publications) 114 E. 32nd 
Crime-detective stories involving female 


criminals. Cases of especial violence. Stories involving models 
(Hollywood or theatrical backgrounds are naturals). Good 
pictures. Ruth Beck. 


Confession-type stories and exposés. 
$75. $100, $125. 


MANUSCRIPT TYPING 


The appearance of your manuscript is important—may 
mean the difference’ between acceptance and rejec- 
tion. Let me do it for you-—accurately—professionally. 


35¢ per thousand words 


Gwen Lacy Rt. 6, Box 30 C, Salem, Oregon 


Beginners and Experienced Writers 


“How To Write Stories That Sell”. The things you 
want to know now are told clearly in this Text Book of 
Special Instruction — ONE DOLLAR POSTPAID. 


MICHAEL BARNES—AJ 
1311 Widener Bldg. Philadelphia 7, Pa. 


DISCOURAGED? 


Have you sold a yarn or so and can’t get any farther? 
Tell you what I'll do: Send me your best story to 6000 
words, plus $2.00 for reading and analysis fee, and if 
| like the yarn I'll re-write it and submit to editors 
without additional expense to you. If it sells we split 
50-50! How does that sound, pal? Envelope and re- 
turn postage, please. 


THE DOCTOR 


1616 E. Fourth St. Tucson, Ariz. 


MANUSCRIPT TYPING 
Novels—Short Stories 
Prompt—Correct Style—Minor Corrections 

ailed Flat . 
Carbon Copy If Desired 
50c Per 1000 Words 


WRITER’S AID 


P. O. Box 2 Holland, Mich. 


BEGIN YOUR RADIO WRITING CAREER 

the most logical way: write Continuity. Spot 
Commercials, Straight Commercials, Courtesies, 
Fill-Ins, Network Programs, Program Planning, 
Juvenile Serials, Adaptation of Books and Plays, 
and all necessary instruction to prepare you for 
position as Staff Writer, Free-Lance Writer, 
Continuity Editor, or Special Events work given 
at your own pace, individually directed. 
RADIO WRITING IS FOR YOU if you like to 
write short, pithy phrases, if you write during 
spare time, if you like to do really original writ- 
ing . 
For information write to 

RADIO WRITER’S COUNSEL 
P. O. Box 1001 McAllen, Texas 


WRITERS... WORK TO DIRECT ORDER ONLY! 


Title Mag Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 
The Scorpion True Detective 495.00 


a. | have written and sold the above articles plus 
1000 others in the past 15 years to over 100 dif- 
ferent national magazines. 

b. My students—WRITING AND SLANTING TO Di- 
RECT ORDER ONLY—are featured today in scores 
of newsstand publications. 

c. | have developed a NEW-—COMPETELY PER- 

SONAL—ABSOLUTELY INDIVIDUAL—Course in 
Article Writing SLANTING YOUR PERSONAL 
TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 

d. No offer AS UNIQUE— AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER OR 
THE PROFESSIONAL—has ever before been made 
by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. 

Write for Terms and for FREE Pamphlet, 
“Writing To Direct Order Only.” 


WILL H. MURRAY 
5703 Broadway Cleveland 4, Ohio 


March, 1948 
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YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in anthology and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary Col- 
lege. Most of my work with private pupils, ranging 
from beginners to Pulitzer Prize winners, is done by 
correspondence. My Unabridged Rhyming Dictionary 
($3.07) and Poets’ Handbook ($2.60) are now standard 
Why neglect longer the many profits from versifica- 
tion? Write today; you are unfair to yourself to delay 
longer. Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD BOZENKILL 


DELANSON, N. Y. 


TYPING SERVICE 


Neat, Accurate Carbons Free 


if requested, by “A” High School and 
University newspaper students. 


“60c per 1000 words 50c over 10,000 
MARGERY KREWSON 


Corrections, 


Route 2, Box 160 Lancaster, Calif. 


THE SAME FEES FOR | TEN YEARS 


Monthly $7.50, or single criticisms. Plots. 
$1.00 to 1M; $2 to 3M; $3 to 5M. eHlenco “LASS & Chu 


MY TECHNICAL LIBRARY 
P PLOT ES! (Formulas 2.00 
T! lp ia for everything) 2.50 
ay. SELL! (Advanced Technique) 2.00 


Rots 
> 


‘MILDRED I. REID 


2131144 Ridge Blvd. Evanston, Illinois 


Now Ready! 


A new edition of ... 


WRITERS: LET'S PLOT! 


By Mildred I. Reid 


First aid for the plotless writer. : 
high-spot treatment and popular style.’’— 
The Author and Journalist. 
ysis; fiction market list. 


Magazine anal- 
$2.50 


TECHNIQUE SELLS THE SHORT STORT 


By Robert Oberfirst 


Analyses of a short-short story from each 
of seven types of magazines, from Liberty to 
Atlantic Monthly. ‘“. . . cannot fail to be 
an invaluable aid.’’——Writers’ Markets and 
Methods. A.L.A. 

$2.00 


Ask Your Bookseller 


BRUCE HUMPHRIES, INC. BOSTON 


Be Sure to Say, “J Saw Your Ad in A. & J.” 


MOSTLY PERSONAL 


(Cortinned from Page 3) 
and arm, spreading butter on bread, without having 
the bread walk all over the table, opening c: 
velopes, drying dishes, gaining speed at typing. 
(Still, I would just as soon rever have had_ to 


acquire these skills.) 


Magazine, Gayety, Snap, Comedy, all pub- 
lished quarterly at 82 Beaver St., New York 5, use 
short stories (detective, mystery, fight, fantastic), 
1000 to 1500 words, 10-line humorous verse, 50- 
word fillers, paying on acceptance at 2 cents a word, 
$7.50 to $10 for cartoons. and $3.50 to $5.00 for 
pictures. Everything should be on the funny side 
but in good taste. In news items, the magazines use 
typographical errors, rewrites. Source should always 
be stated. Photos in sets are required, but there 
should be no obscenity. Cartoons, bkack and white 
and wash, Benday, should cover everyday situations 
-no religion, sex obscenity, bad taste. Ernest N. 
Devver is editor. 

I Do, 330 W. 42nd St., 
pended indefinitely. 


Joker 


has been sus- 


New York, 


Attention Trade Journal Editors: Selling Cor- 
respondent available, asignments Chicago and 
suburbs. Business paper editors desiring article, 
news or/and convention coverage this area 
kindly contact: Edward Bergstrom, 5012 Drex- 
el Blvd., Chicago 15, Ill. 


Send Two Dollars for Criticism of Your 
Short Short or Short Story 
Prompt Attention by Story Critiques 
Dowling & Mullen 
Include Self-Addressed Stamped Return Envelope 


ADDRESS A. E. MULLEN 


P. O. Box 172, Capital Station, Albany 1, New York 


A LOW COST PUBLISHING SERVICE 
For Authors 


we. publish and distribute your in 
‘and pamphlet format. Send for Bulletin 6 


The William-Frederick Press 
Pamphlet Distributing Co., Inc. 


313 West 35th St. New York 1, N. Y. 


WRITERS: 
TRY SHORT SHORTS 


by MILDRED I. REID 


and DELMAR E. BORDEAUX 


Writers, don’t fumble! Get this book and start selling 
short shorts! An authoritative analysis of each of the nine 
types of the short short story with explanations and illus- 
trations of every phase of short short story technique. The 
12 best short short stories reprinted and analyzed. 

275 markets paying up to $400.00 for good short 
shorts. List arranged with editors’ comments, types of 
stories wanted, and prices paid. 

Written by a selling author and experienced teacher of 
creative writing, this book can start you on your way. At 
all booksellers or direct from publisher. 


$3.00 
BELLEVUE BOOKS 
303 Trust Bldg. 


Rockford, Ill. 
The Author & Journalist 


| 
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You NEED This 


Best instructions for ALL writers. Now 
in its third success year. Adopted by 
schools, libraries, universities. Recommended 


by famous writers, including Jack Woodford, 
Charles Carson, etc. Highest praise from tyro 
and professional authors. 
MANUSCRIPT TECHNIQUE by 
Postpaid, $2.00. 

GUILD PUBLISHING CO. 
P. O. Box 7306 Houston 8, Texas 


Dee Sledge. 


ARE YOU SATISFIED 


with your present ideas about SPIRIT and 
MIND? Why continue in the ancient be- 
liefs,; assumptions and mystery when you 
may have definite knowledge which you can 
PROVE? 


Through SPIRITUAL PSYCHOLOGY you 
learn to contact the spiritual mind and re- 
ceive help directly. 


NOT spiritualism. NOT a repetition or 
re-arrangement of other teachings. 

SPIRITUAL PSYCHOLOGY, Dept. AJ 

Box 5578 Metropolitan Sta. Los Angeles 55 


YOU CAN WIN! 


Our Students are winning Cash, Cars, Diamond 
Rings, Travel Trips, Fur Coats, Radio-Phonographs, 
Washing Machines, Watches and other tempting 
prizes. 

You, too, can cash in on Contests—by learning 
the Secrets of Winning from the ‘School of the 
Stars’’—-the School America’s Biggest Winners 
voted Best in 6 impartial, independent Polls. 

Write NOW for a FREE copy of the newest 
“SHEPHERD CONFIDENTIAL CONTEST  BUL- 
LETIN’—bringing you the finest Winning Help for 
the biggest contests now on. It’s yours for the 
asking! 

SHEPHERD SCHOOL 
Dept. A, 1015 Chestnut St. 

Philadelphia 7, Pa. 


HOW TO SELL 
WHAT YOU WRITE 


By Myron M. Stearns 


A writer who has sold up to $40,000 a year 
what he writes points you the way to success. 
A MUST book for every writer. This $1.00 
book, containing 24,000 words, is yours with 
lists of our world’s largest collection of self- 
instruction books for authorship — all for 10 
cents. Stamps or coin. Order while they last. 


Humanity Press 
220 West 42nd St., New York 18, N. Y. 


ll Do It For You! 


Are you sick of rejects? Have you some good story 
plots or ideas but lack the time or ability to write 
them up in the professional style essential to reap 
checks from editors Then send your rejected 
scripts or ideas and plots to me with 50c reading 
fee for each short plot idea or script not over 
1500 words; $1 over 1500 and not over 3000; 25c 
each additional 1000 or part thereof; and |! will 
read it and quote it and quote you a reasonable 
fee for rewriting, polishing, building up the plot, 
etc., on your story—in short, doing all possible to 
turn it into a better sales bet. If your plot or script 
has no potentialities for sale I'll not let you waste 
your money on it and will give you a brief criti- 
cism. Reading fee is credited against ghost-writing 
fee if accepted for this service. 


| have ghost-written millions of words of stories, 
articles, books, for hundreds of satisfied clients. | 
may be able to help you see your name in print 
and make money on your raw story material. Par- 
ticulars free. 


WILL HEIDEMAN 


Dept. A NEW ULM, MINN. 


FIRST-AID KIT FOR WRITERS 


_ Be your own 
rewrite man and 


STYLE RULE 


serve the 


copy-editor! 


The STYLE RULE an- 
swers your problems 
of grammar, or punc- 
tuation, or capitaliza- 
tion, or hyphening, on 
a single page! Six 
pages deal with com- 
pound words and 4,- 
933 tricky cases. You 
will also value the 
pages on word-analy- 
sis, preparing reports, 


serves the Engineer 
for a quick check on correctness in 
Grammar, Rhetoric, Usage, and Styling 


your 
Here being the STYLE RULE into play 
can tightly answer every question “Yes” that has 10 de 
with poiat on which you're in doubs 


and 


Copyright 1947 by Stephenson Smith 
Sungle copses $1—Dill, check, of moocy-ordes 
Order 


‘WORDSMITH, 33 University Place, New York 3, N. 
RA 


copy - fitting, 
proof-reading. Pocket 
size, spiral plastic 
bound. Only $1 post- 
paid. Send coupon: 


WORDSMITH, 33 University Place, New York 3, N. Y. 


Please send me ................ copies of the STYLE RULE by 
return mail. | enclose $................ (at rate of $1 per copy, 
postpaid) bill, . nek money order 

Street Address 

City .. Zone. 


4 
| 
le 
e 
e | 
| 
1s | 
| 
a Writer, Scudent, Scenographer, Business Man, | 
Adverusing Copy-writer, Reporer & Editor } 
1| 
— — | 
| 
DIRECTIONS | 
BEE Run through the RULE to see what it covers. Remember 
~ that the way to write is 10 write Get down 00 pape | 
_ somehow what you have to say, leaving @ lot of space | 
= 
CONTENTS 
Poge Pege 
Directions 13 Consider the Sense 
vd 2 The Whole Work 14 Tricky Cases A—€ 
3 The Paragraph 19 Tricky Cases C—I | 
4 Sentence Grammas 16 Tracky Cases J—S | 
Sencence Rhetonc 17 Treky Cases S—W 
= 6 Word Usage 18 Word Analyzer i] 
— Usng the Dicnonary 19 100 Will Ger You $000 
Capnaiuanon 20 Preparing Reports | 
9 Puoctuanca 21 Rewrice, Copy-ediing i] 
10 Numbers and Hyphens Copy-fircing | 
4 1 Forms and Terms 23 Proofreading | 
— 2 Compound Words 24 Index; S-yr, Calendar 
—CSCSCSC‘C‘C‘CCNSC’ Be Sure to Say, “I Saw Your Ad in A. & J.” 
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A LITERARY CONSULTANT'S 
help is worth only as much 
as his personal writing expe- 
rience, and if he gets you in 
print it is because he knows 
today’s fast-changing markets. 
I believe that most readers of 
this magazine are familiar 
with my writings. Two of my 
non-fiction books are in print 
in the United States; two nov- 
els were published recently in England and 
the Colonies; one novel is now being trans- 
lated into Spanish, and from Barcelona will be 
distributed throughout the Spanish-speaking 
world. The hundreds of magazine stories and 
articles I have sold in North America is a 
matter of record. 


The only point in mentioning my work again 
is to remind you of my qualifications and to 
say that if anyone can help you it is a writer 
who sells his own manuscripts. I provide 
CONSTRUCTIVE CRITICISM, PROFESSIONAL 
EDITING or COMPLETE REVISION, as your 
individual work suggests. Write today for my 
2,000-word folder, which tells how I work with 
writers. 


CHARLES CARSON 


Literary Consultant 
601 So. Vermont Ave. 
Los Angeles 5, Calif. 


Here Is the Easiest Way to 


WRITE for PAY 


| want to contact new writers 
interested in cashing hun- 
dreds of checks of $1 to 
$100, offered each month. 


No previous experience nec- 


FREE 


INFORMATION 


essary. Send post- 
card for informa- 
tion—FREE. 


Saunders In. Cummings 


467-A Independence Bldg. 
Colorado Springs, Colo. 


30 


PROFESSIONAL HELP FOR NEW WRITERS 


Distinguished staff of writers and editors in- 
cluding William D. Allen, a former Reader’s 
Digest editor; Marie McCall, a former Para- 
mount scenarist; Georgette Carneal, novelist 
(‘‘The Great Day’’); Harold Baron, a former 
asst. editor of This Week; etc., offer thorough 
critical analysis of plot, characterization, and 
writing to beginning writers for $15 minimum. 
Also rewrite, editing and revision, etc. 


General counsel and marketing advice — $5 
evaluation fee for all mss under 50,000 words. 


Send mss to PROFESSIONAL WRITERS, 39 E. 
35th St., New York City. 


RECORD SALES 


for new and established writers, and yet we 
can't say we’ve reached the bottom or caught 
up with editorial demands made on us. Yes, 
we do have access to markets — and are in 
daily touch with editors in the largest publish- 
ing center in the world. Now it is up to you, 
if you want to sell that story, article or novel. 


Requests for material are coming to us from 
quality and pulp magazines, from publishers of 
novels and books, and from motion picture 
studios. Here is what one producer writes: ‘‘l 
would prefer a comedy story with the custom- 
ary dramatic touches—a story with a new 
‘gimmick’ or some refreshingly novel idea.” 
Has your story or novel the germ of a good 
motion picture idea? 


10% is our commission to find that market 
and sell for you, if it meets requirements and 
you couldn’t sell it. Our fee is $1 per thou- 
sand words, up to 5,000 words; and 50c per 
thousand thereafter. The minimum fee on one 
manuscript is $3 — and each script should be 
accompanied with return postage. Our help is 
friendly, constructive and professional — and 
faithfully followed leads to sales. After two 
sales, we drop the fee and sell on a straight 
commission basis. We report promptly. 


We read book-length novels and sell them 
on a 10% commission basis, if found suitable 
for publication or motion picture production. 
On each novel, we require a small fee of $4 for 
our letter of appraisal to the writer. Writers 
should pay the express charges on books and 
novels and send in the small fee. 


Short stories with any theme or plot, and 
articles on social, economic and political prob- 
lems are in special demand. Send them now to 
make the sale. 


MANUSCRIPT BUREAU 


154 Nassau Street —- Tribune Bldg. 
New York 7, N. Y. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
The Author & Journalis 
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THE A. & J. 
MARKET PLACE 


22 WAYS to make money by writing. Earn from 
start. 65 cents postpaid. Charles Olive, Willmar, 
Minnesota. 

SELF-INSTRUCTION BOOKS for Authorship. All 
fields of writing. Catalog free. Humanity Press, 
220 West 42nd Street, New York 18, N. Y¥ 

THE EYE SEES—TIf it isn’t gcod reading, return 
and get your two bits back. C. F. Gillen, 933 
Gaskill Ave., Jeannette, Pa. 

FOUR HUNDRED AND TWO Book Publishers 
listed with their needs in November A. & J. 
25c postpaid. P. O. Box 600, Denver, Colo. 

GAGWRITING MAKES FINE SIDELINE—Léarn 
technique of writing gags, parodies, cartoon 
ideas. Particulars and apare 3 jokebook, 10c. 
Don Frankel, AJ, 1508 S. Homan, Chicago 23. 

“FORTY DOLLARS A MONTH Writing Fillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
ce beginners checks 25c; “Pay Side of Poetry 

” examples, markets, 50c; GLORIA 
Pause 1926144 Bonsallo, Los Angeles 7, Calif. 


THE PLOT BOOK, make your own. Create ori- 
ginal plots from ‘publishea stories without pla- 
giarizing, ethically. Folio shows how. Price 50c. 
Also Short Features, where to get, how to write, 
where to sell, 25c. Address, Writecraft Service, 
Steger 2, Til. 

WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer my ad, this magazine, page 26. NATALIE 
NEWELL, Ghostwriter. 

POETS! Your poems beautifully illustrated in 
water-colors for framing. Hand-lettering. 9x12, 
eae’ abe Craft Studio, Box 4718, Sta. E, Kansas 

y, Mo. 

LIST OF AUSTRALIAN and New Zealand Mar- 
kets, with rates, etc. May, 1947, A. & J., 25c. 
Box 600, Denver. 

POETS—101 Cash Markets for all kinds of poems, 
25c. Poets Service, Box 1355, Lubbock, Texas. 


LIBRARY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
libraries by sending us your research probiems! 
Accurately, comprehensively done; English or 
foreign languages. Reasonable rates; reliable, 
prompt service. Div. B, LIBRARY RESEARCH 
INSTITUTE, 475 Fifth Ave., New York 17, N. Y. 


SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 


INFORMATIVE RESEARCH SERVICE: Reports 
are handled by experts to give you the most 
satisfying and conclusive reports from the most 
accurate and original sources. Write INFORM- 
ATIVE RESEARCH BUREAU, BOX 893 G.P.O., 
New York 1, New York. 

LADY WANTS TO COOK for few adults. Low 
wages. Box No. MJ, Author & Journalist, Den- 
ver. 

“HOW TO WRITE POETRY,” “How to Write 
Plays,” “Hints on Writing Book Reviews,” and 
12 other Little Blue Books of value to any 
writer, sent prepaid for 75c. A. & J., Box 600, 
Denver. 

EMCEE MAGAZINE. Containing monologues, 

parodies, comedy. Copy 10c. Excellent adver- 

tising medium for writers desirous of reaching 

the radio and entertainment field. Bates 5c 

r word. Emcee-AJ. 1508 South Homan, 
hicago 23. 

AMATEUR ma ott Earn up to $45.00 
weekly, spare time, opying and duplicating 
comic cartoons for nave ers. Adservice, Ar- 
gyle 19, Wisconsin. 

STAMPS ALL DIFFERENT 25 worldwide 10 
France & a. Price List for only 10c. 
Northern Distributors, 730A So. Jackson, Green 
Bay, Wisc. 

CARTOONISTS, GAG MEN, comic book writers, 
read Pen and Brush Newsletter for prompt, re- 
liable market news. Recommended by profes- 
sionals. Six issues $1. Single copies 25c (stamvs 
okay). P. O. Box 189-J, Jackson Heights, N. Y. 

LONELY? Let me cheer you with interesting, in- 
— letters. 25c Hester Randles, Rockwall, 

exas. 


$ $ $ POETRY PAYS $ $ $ 


Over 300 markets PAY CASH for poems. Popular, 
Religious, Humorous, Children’s, Greeting Card, Love, 
Literary, Miscellaneous markets are included in this 
mammoth list with editorial needs, policies and pay. 
PLUS, Koc Your Verse,”’ instructions in marketing 
your poems. SPECIAL $1.00. 


Merle Beynon 
4608 Chelsea Ave. 


Department L 
S. E. Washington 20, D. C. 


THE MANUSCRIPT DOCTOR 


Book writers! Let my complete service pave the way 
to success for YOU. My clients are selling. |! edit, 
polish, give new life and real ‘sale appeal’’ to your 
book. It will be returned to you faultlessly typewrit- 
ten, all ready for the publisher. One dollar per thou- 
sand words. Terms arranged if desired. 


EDITH M. NAILL Box 7, Edgerton, Mo. 


WHY 


rejects? Let me find the cause, give expert criticism 
and revision to your scripts. Fiction only. Let me help 
you to become a selling writer. 
Up to 3,000 words, $2.50 
Each additional thousand, 50 cents 


JEAN REEDY 


P. O. Box 117 Philadelphia 5, Pa. 


@ ORAL EDUCATION 


In early dentistry, it was common for a rich man to 
buy the teeth of a poor but ambitious youth, and have 
them transplanted to his own mouth. That's a tough way 
for a poor boy to make money. 

In modern America, fortunately, all the ambitious in- 
dividual who wants to make money has to do is to learn 
the tricks of the trade, work reasonably hard, and in no 
time at all he is established in the profession of his 
choice, has success, fame, a home, money—and his own 
teeth into the bargain. 

BUT—only the best help obtainable can lead you to 
your goal. D’Orsay Service has given that help to aspir- 
ing writers for more than 25 years, so that today their 
stories are in virtually all the magazines, including the 
best, their books are in the libraries, their plays on radio 
and screen. The sales of writers working in the D’Orsay 
Service average some fifty or sixty a month, and the lat 
est is a sale to Collier's. These are all ‘‘new writers”’ 
with no previous sales to their credit, and in every mail 
letters such as these are received: 


“After my ninth sale in less than six months, I can 
certainly say it was a lucky day for me when I tied up 
with you. Thanks a million!” (*) 

“Your Service is all you claim for, - 
like the personal touch you give it.’ (* 

“You have taught me more in a few caida than I had 
learned from the combined instructions of three others in 
your field whom I had the poor judgment to consult dur- 
ing the past few years.”’ (*) 

“Instead of quibbling over minor points of punctuation 
and spelling (although you took care of that, too) you 
went right to the root of my trouble and straightened me 
out, putting me on the right track. To say that the work 
I took with you was worth the money would be an under- 
statement.” 

(*) Names on request. 

If your stories keep bouncing back, or if you want to 
learn what makes stories click and ‘‘how professionals get 
that way,’’ write for the PRS booklet, ‘“‘THE TR 

UT LITERAR E,’ 


I particularly 


Y ASSIST ’ which is FREE FOR 
THE ASKING. It gives details of how the D’Orsay Service 
works _ with writers, and tells something of its success 
in building literary careers for over twenty-five years. 
and contains vital information, not obtainable elsewhere. 
designed to protect your pocketbook. 

It describes, CRITICISM AND SALES SERVICE, 
and the PROF ONAL COLLABORATION SERVICE, 
which you “investigate really want to learn 
the ‘‘tricks of the trade”’ cessary to success. The 
terms are surprisingly low and convenient. 


D’ORSAY SERVICE 


Established 1919 by 


LAURENCE R. D’ORSAY 


Author ‘“‘The Profit in Writing’’ ($3.00); “Writing sore 
Landin; 


to Sell’’ ($2.50); ‘4 the Editors’ Checks’’ ($3.00 
an Can Sell’ ($3.00); ‘‘Mistress of 
50), ete 


KENNETH E. D'ORSAY, 2, Cal. 


For Best Service. Mention The Author & Journalist to Advertisers. 


March, 1948 
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Famous Author Praises Palmer 
Gertrude Atherton writes: “The 
most practical, economical and 
time-saving method I know of in 
learning to write is the Palmer In- 
stitute Method: (1) at home, at 
your own convenience, (2) com- 
plete, thorough instruction, (3) in- 
ditidual, professional coaching.” 


Here's How Palmer 
Students Are Doing 


—how does your own success 
compare with these? 


Student's Sales Total $2,170 

“I have sold to True Romances, True Story, Dream: 
World, Modern Story, David C. Cook Publishing Co.. 
Front Rank, Fawcett Publications. 1 owe my success 
to Palmer’s interesting and efficient system of train- 
ing.’ —Pearl E. Botsford, Des Moines, Iowa. 


Sells Before Completing Course 

“Before completing the course I sold two stories: 
one for $110, the other for $145.. They were punched 
out on a borrowed typewriter, a two-bit dictionary 
on one side, the Palmer Assignment Lessons on the 
other. When the going got rough I turned to the 
lessons. The answer was there. Luck? Plenty of it. 
But with the continued help I am receiving from the 
Palmer staff I know I'll be lucky again.’’—Adam B. 
Aretz, Tarentum, Pa. 


Sells to Redbook 

“I was sent a contract for a story to be published 
in Redbook. In addition to this I sold several short 
sketches and won several literary contests, all made 
possible through the Palmer course.’-—Ella Duncan. 
Oklahoma. 


Free Sample Lesson Shows How 


To learn how Palmer training can help you, send 
for free sample lesson, with typical 
writing assignment, and free illustrated [GOS 
book giving details, including subjects [Rams 
to. write about, of Palmer's unique 
method of training for highest pay. training. 


Send today. 


PALMER INSTITUTE OF AUTHORSHIP 
Desk G-38, 1680 N. Sycamore 
Hollywood 28, Calif. 


FREE 
LESSON 

Palmer Institute of Authorship, Est. 1917 
1680 No. Sycamore 

Hollywood 28, Calif. Desk G-38 


Please send me. free illustrated book, ‘‘The Art of 
Writing Salable Stories,’’ and free sample lesson ex- 
plaining the unique features of your home-study 
training. No salesman will call. 


Name 
Address 
Cite... Zone State 


VETERANS: Check here ( ) if eligible for G. I. 
Training 


CHECK A DAY ! 


Article writers in every state and even foreign 
countries, from Hollywood authors to prison inmates, 
are clamoring for ““CHECK A DAY FOR FILLERS” be- 
cause this guide gives three features: 1. How to ‘‘dig 
up"’ and write magazine fillers: 2. 365 subjects, one 
a day for a year; and 3. The leading markets for 
these short articles, paying up to 1Oc per word. Com- 
plete, 50c. 

“99 KINDS OF COLUMNS TO WRITE,” a short- 
cut to success in newspaper and magazine columning. 
It solves problems of what to write about, the prepa- 
ration, and how and where to sell columns. Only 50c. 

“200 A MONTH WITH YOUR CAMERA,” a 
course in camera journalism plus forty ways to make 
photographs pay. Special, 50c. ‘ 

“HOW TO OPERATE A NEWSPAPER CLIPPING 
SERVICE” explains in detail a home business with your 
own hours and no boss. Ideal part-time work for 
writers, 25c. 

“THE WRITER’S BOOKKEEPER,” a ‘‘must’’ for all 
authors. Writing is a business, so keep a complete 
record. What are your profits and losses? What are 
your income tax exemptions? A bookkeeping system 
and also a manuscript record, $1.00. 


All For $2.50 


FRANK A. DICKSON 
808 Elizabeth St. Dept. J Anderson, S. C. 


PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De- 
partment, now headed by Willard E. Hawkins, 
founder and former editor of A. & J., author of 


.textbooks on fiction writing, as well as short 


stories, serials and novelettes, which have ap- 
peared in many national magazines. Get a com- 
plete report on plot characterization, style; an 
expert analysis of markets. Obtain the profes- 
sional coaching counsel of the A. & J. Staff. 

We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Let us see some of your work. 

You can be confident that qualities of crafts- 
manship and appeal will be completely rated. 
If we consider your manuscript has prospects of 
sale, with or without revision, our detailed per- 
sonal report will include a list of prospective 
buyers. 

Criticism fee—$2.50 for first 1000 words. 
then 60 cents a thousand to 10;000 words; over 
10,000, 50 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT 
P. O. Box 600 Denver 1, Colo. 


For Best Service, Mention The Author & Journalist to Advertisers. 


